MILWAUKEE 


JUNE 5-6 


TOLEDO 


LAKE WAWASEE JUNE [8-20 
SPRINGFIELD 
MAY 11-12 


SARANAC 
LAKE 
JUNE (2-13 


BINGHAMTON 
JUNE 5-6 


STATE COLLEGE 
JUNE 7-8-9 


MERCHA 4 — 
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CHEMIST AT WORK IN LABORATORY 


BIG JO FLOUR IS THOROUGHLY TESTED 


A S carefully as the wheat is checked 

before purchase, Big Jo flour is submit- 
ted to a thorough test before shipment 
to the dealer. Samples are taken daily 
from the mill run at frequent intervals 
and these are both laboratory and oven 
tested. The careful check maintained 
on the quality and uniformity of Big Jo 
flour is one of the reasons for Big Jo’s 
reputation as “Best in the World.” 


BREAD FROM BIG JO OVENS 


WABASHA ROLLER MILL COMPANY > 


- WABASHA, MINNESOTA . - U. S. A. 7 
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To Get Profitable Production 
Specify STRONG-SCOTT Equipment 


Redwood Falls, Minn. 


Recently completed 
—but built and 
equipped in accord- 
ance with the latest 
ideas in country ele- 
vator and mill opera- 
tion. 


It is a fact worth noting that we continue to Mill; Feeder, Scalper and Magnetic Separator; 
supply the Eagle Roller Mill Co. with equipment Transmission Machinery; Belts; Spouting, etc. 


for their plants. For over 30 years Strong-Scott 
has supplied this organization with the majority 


LET US SEND YOU FULL INFORMATION 
ON OUR EQUIPMENT—NO OBLIGATION. 


of the equipment which has been installed in Everything Jor Fvery Mill, Elevator 


their various plants. 


This plant includes such Strong-Scott equip- 
ment as: Head Drive; Manlift; Legs including 
Calumet Buckets; Two Pneumatic Dumps; Triple 


Action Dry Feed Mixer; Pneumatic Attrition Box 124 


View showing 
Triple Action 
Feed Mixer 
Suspended from 
Ceiling. 


> 


View showing 
Feeder, Scalper 
and Magnetic 
Separator also 
Pneumatic 
Attrition Mill. 


and Feed Plant 
he Strong-Scott Mf§ Co. 


Minneapolis Minn. 


Great Falls Mont. 


Oshkosh, Wis. 


DESIGNED AND BUILT BY T. E. IBBERSON CO., MINNEAPOLIS 


FRED H. CHASE, Representative 


Telephone 8187 
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STANLEY’S 
CROW REPELLENT 


THE STANDARD FOR OVER 20 YEARS 


~rotects the farmers corn crop from Crows, Pheasants, Black- 
birds, Larks and all other corn-pulling, birds and animal 
pests such as Moles, Gophers, Woodchucks, Squirrels, ec. 


LIST PRICES 


(1 Quart) Enough, foe $1.75 


4 bushels of seed 


(1 Pint) Enough for 1.00 


2 bushels of’ seed. 


Pint) Enough for .60 


1 bushel seed. 


FROM YOUR JOBBER OR 
DIRECT FROM US. 


Manufactured only by 


The Cedar Hill Formulae Co. 


P. O. Box 1129G New Britain, Conn. 


et him out 
is quick 


FRANKE GRAIN CO. 


ESTABLISHED 1692 


Jobbers of... 
Wheat Gnan 
Wheat Middlings 
Rye Middlings 
Malt Sprouts 
@newens Grains 
Linseed Meal 
Soybean Meal 
Oatfeed 


GRAIN AND STOCK EXCHANGE 


MILWAUKEE 


lodized Calcium 
Manganesed Calcium 
Pellet Machine Calcium 
lodized - Manganesed Calcium 
Free-Flowing Calcium 


To serve you better is our job. That is why 
we maintain year after year the largest and 
most complete research and control laboratory 
in our field. Our continued policy is to furnish 
dependable, uniform, and chemically stable 
products and to develop such calcium car- 
bonate items as will have a real utility to the 
feed trade. 

At this time we recommend your investigating our 
Manganesed Calcium with or without Iodine. Man- 
ganese is definitely indicated as a necessary ingre- 
dient in Laying Mash and Chick Starter. You can 


| secure uniform distribution by our method at a frac- 
tion of your pre-mixing cost. 


THE CALCIUM CARBONATE CO. 


43 E. Ohio Street Chicago, Illinois 
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The 
Lightning Season 


TS HERE 


It is not yet too late to 
protect your property with 
lightning protection. 


Savings in cost of insurance 
will usually pay for an 
installation in a short time. 


Ask your “Mill Mutual” 
Insurance Office for full 
particulars. 


MUTUAL FIRE PREVENTION BUREAU | 


Department of 


ASSOCIATION OF MILL AND ELEVATOR MUTUAL 
INSURANCE COMPANIES 


400 West Madison Street CHICAGO, ILLINOIS 
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If you haven’t thought of Buffalo Corn Gluten 
Feed and Buffalo Sweetened as A No. 1 ingre- 
dients for poultry rations, it’s time to think of 
them now while growing mashes are in demand 


for this Spring’s crop of chicks. 


A large number of mixers are now using either 
SWEETENED 
CORN PRODUCTS REFINING (0. 


Regular or Sweetened Buffalo liberally in their 
poultry rations and realizing the saving on 
_ a ingredient costs which is possible through the 
a inclusion of these low-priced, productive feeds. 


COMA MOLASSES 
Corn Products Sales Co., 
New York Chicago 


Regular Buffalo—25% Protein 
Buffalo Sweetened—20% Protein 


Every facility of the Hotel Schroeder will be at your 
command when you come to Milwaukee for the 


CENTRAL RETAIL FEED ASSOCIATION 
ANNUAL CONVENTION, JUNE 5 and 6 


For the ninth consecutive year your organization has 


selected the Schroeder for its headquarters. We are proud 


anan 


of this fact and assure you that we will do our utmost to 


7 
J 


please you in every way. 


We Will Appreciate Receiving Your Room Reservations Early 


HOTEL SCHROEDER 


Milwaukee, Wisconsin Walter Schroeder, President 
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eastern federation holds first 


Summer 


at binghamton, june 5 and 6 


OR the first time in the history 

of the organization the Eastern 

Federation of Feed Merchants 
will hold their annual meeting as a 
summer session, rather than in mid- 
winter, when they convene June 5 
and 6 at the Arlington hotel, Bing- 
hamton, N. Y. 


In previous years, since the or- 
ganization of the association, the 
February meeting was designated 
as the annual convention at which 
time new officers were elected. But 
last February the association voted 
to change the by-laws to hold the 
annual convention in June and thus 
avoid inclement weather which cut 
deeply into attendance. 


Plans for the annual meeting, 
which include election of new offi- 
cers, have advanced rapidly, ac- 
cording to Louis E. Thompson, 
secretary-treasurer, of the associa- 
tion. 

“These are times that try the 
courage of business men, especially 
the courage of the independent 
feed dealer,” says Mr. Thompson. 
“The time has passed when a pro- 
gram for a feed dealers’ meeting 
may be arranged solely to enter- 
tain and amuse, if there ever was 
such a time. Now feed dealers must 
come together to deliberate on poli- 
cies that would increase their abil- 
ity to serve their customers and by 
the exchange of ideas in discus- 
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sions, formulate policies that will 
strengthen their position in a sys- 
tem of free enterprise.” 

With this in mind, the program 
for the Eastern meeting has been 
arranged to provide for a good 
share of discussion and considera- 
tion of the problems confronting the 
feed industry today. 

Although a definite lineup of 
speakers has not as yet been 
selected it is certain that L. W. 
Horning, regional director of the 
Association of American Railroads, 
will address the meeting on the 
subject of transportation and its 
relation to the feed industry. 

Another feature of the program 
will be a talk given by a repre- 
sentative of the Rural New Yorker. 
He will discuss the farm problem. 


Plans also call for the appear- 
ance of a member of the New 
Jersey college of agriculture to pre- 
sent the latest information on ad- 
vances in poultry and livestock 
care and feeding. 


Mr. Thompson reports that some- 
time during the two-day session the 
feed dealers will have an oppor- 
tunity to learn more about proposed 
truck legislation which will protect 
the established dealer against the 
inroads of itinerant merchants. 

In addition, other prominent na- 
tional authorities are being con- 
tacted in hopes that they will be 


induced to appear on the program. 

But the entire meeting will not be 
given over to serious discussion, 
Mr. Thompson promises. Sam Gol- 
den, The Amburgo Corp., Phila- 
delphia, Pa., is now diligently pre- 
paring an after dinner farce. 

Mr. Golden will have full charge 
of selecting the cast to present the 
skit and although the title of the 
play has not been released at this 
writing, Mr. Golden promises some- 
thing unusual as well as entertain- 
ing. 

In addition to the business ses- 
sions, those who attend will have 
the opportunity to examine interest- 
ing exhibits planned by members 
of the industry. 

Present officers of the association 
include Albert J. Thompson, Wy- 
combe, Pa., president; Austin W. 
Carpenter, Thomas P. Gaines Co., 
Sherburne, N. Y., first vice presi- 
dent; James H. Gray, James H. Gray 
Milling Co., Springville, N. Y., sec- 
ond vice president, and Louis E. 
Thompson, secretary-treasurer. 

@ STULL BROS. CO. feed and grain mill, 
Whippany, N. J., was recently destroyed 
by fire with loss estimated at $20,000. The 
firm operates a headquarter’s plant under 
the same name at Madison, N. J. 


@ WESTERN ALFALFA MEAL plant, Mc- 
Clure, Ill., was recently destroyed by fire. 
Loss was estimated at $25,000. 
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There’s Extra Profit 
in Mixing MASH-NIC 
with Your Poultry Feeds! 


MASH-NIC is a scientifically prepared nicotized powder that 
affords easy and effective control of poultry roundworms 
(Ascaridia lineata) MASH-NIC contains nicotine in uniform, 
measured amounts—in a special shockless form (U. S. Patent 
No. 2,033,495). It does not lose its strength with age and is 
odorless, tasteless and non-volatile. 


The Nicotine in MASH-NIC is not released until it reaches the 
bird’s intestines, killing said roundworms where they live. It 
will not affect egg production or interfere with growth. 


Start mixing MASH-NIC with your poultry feeds now — 
sell it in packages to your customers. It means greater profits 
for you! Write for full details. 


MASH-NIC 


TOBACCO BY-PRODUCTS & CHEMICAL CORPORATION 
INCORPORATED + + © © «© «© LOUISVILLE, KENTUCKY 


The stork in years gone by was un- 
usually busy supplying the feed industry 
with new recruits during May. It's a big 
birthday month worthy of an unusually 
large cake and a rousing celebration. 

John L. Richardson, advertising mana- 
ger, Allied Mills, Inc., Fort Wayne, Ind., 
just escapes Friday the 13th by one day 
this year although he was born on Fri- 
day the 13th on a 
farm in Indiana. He 
is a real practical 
feed man, now own- 
ing his own farm 
and a feed store 
and hatchery. His 
hobby is tennis. 

Floyd Oles, Se- 
attle, Wash., who 
until a few weeks 
ago was manager 
of the Pacific North- 
west Feed associa- 
tion, made his de- J. L. RICHARDSON 
but on May 27. 

Floyd is a hard worker and relaxes by 
landing the big ones out of the streams 
of the Pacific Coast. 

W. R. Cassell obtained his birthday 
present in advance as he was recently 
promoted to the position of vice president 
of the White Laboratories, Inc., Newark, 
N. J. He became a cod liver oil con- 
sumer May 24, and has been selling 
it to other persons ever since. 

Jack Sams, vice president and sales 
manager, Blatchford Calf Meal Co, 
Waukegan, Ill., arrived just under the 
wire in May, being born on the 3lst. 
He claims his golf game is rotten but this 
is offset by his winnings in poker. Mr. 
Sams has been engaged in the feed busi- 
ness for 14 years. 

Earl K. Warner, manager, cake and 
meal department, Archer-Daniels-Midland 
Co., Minneapolis, arrived at his parent's 
home as a bouncing baby boy on May 
30. He has been associated with the 
feed business for more than 30 years 
and his chief hobby is football. Mr. 
Warner once attended six games in a 
week. 

Happy birthday greetings and many 
more years of health and happiness are 
also extended by The Feed Bag to 
Arthur Towell, Arthur Towell, Inc., Madi- 
son, Wis., May 18; M. F. Brobst, Nutri- 
tional Research Laboratories, Inc., Chi- 
cago, May 25; V. A. Fogg. Grange League 
Federation, Inc., Buffalo, N. Y., May 18; 
Ben Logan, Deerfield Farmers Coopera- 
tive, Deerfield, Wis., May 26; Walter 
Uebele, Burlington Feed Co., Burlington, 
Wis., May 31; C. M. Bodensteiner, man- 
ager by-products department, Wilson & 
Co., Inc., Albert Lea, Minn. May 23; 
Harry L. Renshagen, Cereal By-Products 
Co., Chicago, May 30; L. C. Risberg, ad- 
vertising manager, Ryde & Co., Chicago, 
May 18; Lester V. Peachey, Peachey 
Bros., Burnett, Wis., May 14, and Roy 
Peterson, manager, feed department, 
Pillsbury Flour Mills Co., May 20. 
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ETURNING to the East for the 
second time within three years 
the American Feed Manufac- 

turers association will diagnose its 

problems in convention assembly 
at Saranac Inn, N. Y., June 12 and 

13. Nutrition experts will hold the 

speakers’ spotlight and will disclose 

the latest facts available in up-to- 
date feeding. There will also be 
discussions on federal trade laws 
and feed control legislation. Sara- 
nac lake, with its beautiful sur- 
roundings and unlimited facilities, 
will provide opportunity for play as 
well as work for the busy feed men. 

On the opening day of the con- 
vention the manufacturers will hear 
L. M. Jeffers, Sacramento, Cal., pres- 
ident, Association of American Feed 
Control Officials, who will discuss 
control laws and the progress which 
has been made in developing uni- 
form regulations throughout the 
country. 

What constitutes quality in feeds 
will be the keynote of a talk to be 
given by Dr. R. M. Bethke, in charge 
of nutrition investigations, Ohio ag- 
ricultural experiment station. He 
will tell the essentials to observe in 
making up a good formula and will 
also review the recent findings of 
the Ohio station in feeds and feed- 
ing. 

On the second day the first 
speaker will be P. B. Morehouse, 
director of the radio and periodical 
division of the Federal Trade Com- 
mission. Mr. Morehouse will ex- 
plain how the Federal Trade Act as 
amended by the Wheeler-Lea Act 
regulates advertising and will give 
the manufacturers valuable tips on 
how to avoid violations of the law. 

Mr. Morehouse will be followed 
by Dr. C. F. Huffman, research pro- 
fessor of dairy husbandry, Michigan 
State college. His subject will b> 
“Fats and Fibres in Feeds” and as 
there has been much interest in this 
phase of nutrition Dr. Huffman is 
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to hear nutrition, advertising 
talks at saranac inn convention 


expected to have an unusually 
large and aitentive audience. 

“The speakers,” explains Ralph 
M. Field, president of the associa- 
tion, ‘are desirous of shaping their 
addresses along the lines that will 
be beneficial to feed manufaciurers 
and we are anxious that our mem- 
bers get out of these addresses, in- 
formation that will be helpful to 
them. We are asking you, there- 
fore, to submit questions in your 
mind with relation to any of the 
above subjects which could b2 cov- 
ered to your advantage. Please do 
this in your own interest.” 

All business sessions will be held 
in the morning. In addition to the 
talks by guest speakers there will 
be reports on the year’s activities 
by Mr. Field and chairmen of the 
various committees. Full details of 
the World's Poultry Congress in 
which the American Feed Manu- 
facturers association is participat- 
ing will also be discussed. 

Afternoons during the convention 
will be devoted to the traditional 
feed men’s golf tournament. Last 
year at French Lick, Ind., there 
were more than 160 entrants. Scores 
of prizes ranging from wrist watches 
to golf balls will be awarded to the 
winners. 

While the men are cropping the 
grass on the fairways with vicious 
swings, the ladies will avoid swing- 
ing at their partner’s ace in the 
annual bridge tournament. They 
too will be the recipients of many 
attractive prizes. 

For those who do not indulge in 
either golf or bridge, plenty of 
opportunity for recreation will be 
available. Boats are maintained on 
Saranac lake for sightseeing trips 
and “the water's fine” for swim- 
ming. All in all, there shouldn't be 
a dull moment for anybody. 

Many feed men and their wives 
are planning to continue on from 
Saranac lake to visit the New York 


RALPH M. FIELD 


World's Fair. Special round trip 
rates have been obtained and com- 
plete information may be obtained 
by writing Mr. Field at 53 West 
Jackson boulevard, Chicago. 


@ COMMERCIAL MOLASSES CORP. has 
moved from its old location at 230 Park 
avenue to 17 East 42nd street, New York. 
NEW SOYBEAN PLANT 

A. E. Staley, Jr., president, A. E. Staley 
Mfg. Co., Decatur, Ill., announces that the 
firm will open a new $300,000 soybean 
processing plant at Richmond, Ohio. It is 


expected to be in operation about Octo- 
ber 1. 


Indiana Convention 


At Wawasee Lake 


Lake Wawasee has again been selected 
for the Indiana Grain Dealers association 
summer convention which will be held 
June 12 and 13. Fred K. Sale, secretary, 
is now busy completing details of the 
convention program which he promises 
will be of interest and value to all who 
attend. 

Lake Wawassee furnishes many recrea- 
tional features which will be utilized to 
full extent by the delegates. A separate 
convention hall adjoins the hotel proper 
and two golf courses are available for 
levers of this sport. In addition there is 


good swimming, boating and fishing. 

Mr. Sale extends a cordial invitation to 
dealers from adjoining states as well as 
Indiana. Complete details of the conven- 
tion program are to be supplied in the 
near future. 
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@ S. A. LUNDGREN Milling Co., Mara- 
thon, Ia., has placed a mineralized tank- 
age on the market under its own brand 


name. Harold Hartman is now employed 
at the mill while Oscar Lundgren is de- 
voting his time exclusively to the sales de- 
partment. 

@ JOHN ZAISER and Vernon Donneworth 
have opened a new store at Hariley, Ia., 
and are handling a complete line of feeds 
and seeds. 

@ QUAKER CITY Flour Mills, Inc., Phila- 
delphia, has purchased the flour mill at 
Hampstead, Md., formerly owned by the 
Shenandoah Milling Co., Norfolk, Va. The 
plant will be operated under the name 
of Quaker City Flour Mills, Inc. 


OFFICES MOVED 
Consumers Import Co., distributors of 
cod liver oil, have moved to new quarters 
in the Canadian Pacific building, 342 Madi- 
son avenue, New York. The firm was 
located for the past ll years at 115 Broad 
street. J. Tasley is head of the company. 
@ WILLIAM G. SHEPARD has retired 
from the Toledo Grain & Milling Co., To- 
ledo, Ohio, after 39 years of service with 
the firm. 
@ THOMAS A. SIMPKINS, engaged in the 
feed business for 50 years, died at his 
home in Blackwood, N. J., recently. He 
operated plants at various times in Tur- 
nersville, Bridgeton and Blackwood and 
was 72 years old at the time of his death. 


There’s 
WONDER WORKING 


POWER 


IN 
THE SEA 


the Sea-bed, they wouldn’t need 


MANAMAR 


PHILIP R. 


No wonder there is power in the Sea! 
For millions of years the vital minerals of 
the earth have been carried into it. 


The plant and animal life of the Sea 
face no deficiencies hence they are out- 
standing sources of the “Power Factors” for feeds. Sea products 
are rich in minerals, proteins and vitamins. 


PARK, 
Dept. FB.5, 608 South Dearborn Street, Chicago, Illinois 


ManAmar supplies these 
“Power Factors” in a concen- 
trated form of highest quality 
direct from the Sea. 


Every Type of Farm 
Animal Needs 


MANAMAR 


Deficiency losses are sapping 
the profits from dairymen and 
poultrymen —every type of farm 
animal needs ManAmar. Make 
more profits for your customer 
and put more cash into your till 
by adding ManAmar with its 
power of the Sea to your poultry 
and dairy rations. 


Write today for the ManAmar 
Feed Merchandising Plan with 
confidential report for Feed Men 
—“Ten Reasons Why You Will 
Make More Money with Man- 


Amar Feeds”. 
INC. 


He’s 86 Years Old 
But Still Young 


You can't keep a good man down. And 
a practical demonstration of this fact is 
P. C. Kamm, founder of the P. C. Kamm 
Co., grain merchants located in the Mil- 
waukee Grain & Stock Exchange. 

On April 15 a large gathering of friends 
surprised him at his home and showered 
the veteran with flowers and other tributes 
in honor of his 85th birthday. Smiling and 


P. C. KAMM and son CONNIE 


ruddy and immensely pleased, he re- 
counted early experiences in the grain 
business and joined in the festivities. 

Despite his advanced age Mr. Kamm 
may be seen regularly going to and from 
the office in which he has guided the des- 
tiny of his successful company for 43 years. 
He still swaps repartee with the best-witted 
and is a living challenge to those who 
doubt that life does not begin at 40—yes, 
a good long time after. 

Mr. Kamm started his business career as 
owner of the West Hamilton Brewing Co., 
Hamilton, Ohio, in 1876. He sold his hold- 
mgs after five years and traveled for 
Ulrich & Busch, Chicago, a brewery supply 
house. He came to Milwaukee in 1883 to 
become associated with the Asmuth Malt 
& Grain Co. as a sales representative. 

Grain dust got into his blood and in 1890 
he resigned and started the firm of Hotelett 
& Kamm with Max Hotelett. This partner- 
ship was dissolved in 1896 and the name 
changed to P. C. Kamm & Co. In 1913 in- 
corporation papers were filed and the 
name changed to the present P. C. Kamm 
Co. Since the time he entered the grain 
business, Mr. Kamm has hardly missed a 
day away from the office except for a 
number of trips to Europe, Alaska, Cuba 
and various points in the United States. 
And he still maintains that he has at least 
15 or more good years ahead of him. 


@ L. J. HARTZHEIM, Hartzheim Fuel & 
Feed Co., Beaver Dam, Wis., was among 
the first dealers to use the milk slogan, 
“A Quart a Day Keeps the Wrinkles 
Away,” which was advocated in an edi- 
torial in the April issue of The Feed Bag. 
Mr. Hartzheim printed the slogan on his 
regular advertising folder which is sent 
regularly to the farm trade. The idea was 
originated by Roland Tesch, Knauf & Tesch, 
Co., Chilton, Wis. 
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WHY “TAKE IT Feed manufacturers have a record of which any in- 
ON THE CHIN” dustry might be proud. For less money, they now sell 

better feeds than ever before. The efficiency of their 
rations has been proved on the basis that results determine value. 


Despite this fact, the feed industry is still frequently and unjustly criticized. 
The severest criticism, too, is from federal, state and county agricultural 
workers whose salaries, at least in part, come from taxes paid by members 
of the feed industry. 


Every feed man knows this is true but we will cite one recent example 
from the Turkey News Letter of the University of Minnesota dated April 27, 


1939. It is addressed to turkey raisers and signed by W. A. Billings. In it, Mr. 
Billings says: 


“Every feed salesman says his feed is the best. I rather doubt that. Most 
companies make good feeds. On the other hand YOU can shovel a darn 
good one yourself if you want to.” 


Later in his letter, Mr. Billings recommends that the shoveling be done 
with equal parts of corn, oats, bran, middlings and meat scraps plus one per 
cent of salt. Such a feed will grow turkeys but there isn't a prepared turkey 
ration sold by any feed manufacturer which hasn't repeatedly been proved 
superior to simple mixtures of this recommended type. 


The Feed Bag has no quarrel with agricultural workers in Minnesota or 
any other part of the country. They are all doing good work and in general 
they are showing the feed industry greater respect from year to year. The 
colleges and experiment stations have contributed much to the development 
of the better feeds which our industry produces today. Few agricultural 
workers, however, have made any reliable tests of the mixtures they recom- 
mend as compared with commercial mixed feeds. They do not know what 
they are talking about when they condemn our rations while the feed 
industry, which continually makes such tests, is properly informed. 


The information we have should, of course, be more widely disseminated. 
Every one of us should rise to defend our industry and our products when- 
ever and wherever attacked. We really need a feed industry publicity or- 


ganization for that purpose but until we have one let's carry on individually 
and through our present associations. 


There is no excuse for any one of us to sit idly by and “take it on the 
chin.” We have both research and local evidence to prove the value of our 
products. Let’s use them and let’s answer every critic. 
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ABOVE is shown the Prater 
Blue Streak hammer which 


services the Kiel Commu- 
nity Mercantile Co. Below 
is the Haines feed mixer 
which is installed on the 
first floor. Mr. Reichart, 
manager, looks up from his 
books in the lower right 
hand corner. 


. E. REICHART, manager, Kiel 

Community Mercantile Co., 

Kiel, Wis., sticks to his guns 
when it comes to maintaining fair 
prices for grinding. As a result he 
has been able to operate his 
machinery at a profit, although 
customers may have temporarily 
drifted to competition which cuts 
the rates. 

His established price is seven 
cents a bag which he figures covers 
his power costs, depreciation, etc. 
and leaves him a margin on which 
to operate. He also offers a feed 
mixing and grain cleaning service 
which attracts farmers to the plant 
and enables him to sell them con- 
centrates or the well-known brand 
of commercial mixed feeds which 
he carries in stock. 

His policy of refusing to take 
chances is reflected in the sign 
which is conspicuously posted on 
the wall of his display room. “Don't 
gamble on the ponies or buy lot- 
tery tickets to make money,” it 
reads. “Buy baby chicks for a safe 
investment.” 

Mr. Reichart's poultry feed busi- 
ness is one of his favorite and most 


reichart 


maintains his 


Prices 


to assure fair profit 


profitable departments. The line of 
feeds, poultry remedies and other 
items which he handles are well 
displayed. No dust is permitted to 
accumulate on the stocks or the 
floors. In his private office which 
adjoins the display room may be 
found ample supplies of manufac- 
turer's circulars and other literature 
of interest to feeders. He also posts 
the time that broadcasts, advertis- 
ing his line of feed, can be heard 
over the air. The manufacturer's 
promotion is relied upon to prove 
as a valuable tie-up with his own 
direct mail effort which is used 
regularly on more than 500 rural 
customers. 

Last year Mr. Reichart’s tonnage 
averaged more than two cars of 
commercial poultry and dairy feed 
per month. This was in addition to 
the large volume of concentrates 
sold to farmers who desired to uti- 
lize their own home grown grains 
and who took advantage of the Kiel 
Community Mercantile company’s 
mixing service. The first three 
months of this year have shown 
improvement in volume and profit 
over a similar period in 1938. 

Machinery which serves the firm 
includes a Prater Blue Streak 35 
h.p. mill, Haines feed mixer and 
clipper cleaner. Electric motors fur- 
nish the power. The grinder is 
located in the basement of the plant 
and grain is fed into the machine 
from the first floor of the warehouse. 
From thence the grist is elevated to 
a Cyclone dust collector and then 
conveyed into spouts for sacking or 
into the mixer which is suspended 
from the ceiling above the first floor. 
When concentrates are added to 
the ground feed, they are fed into 
a chute in the floor and elevated 
into the mixer. 

“I believe the grinding and mix- 
ing service offered by a feed dealer 
should return a profit as well as 
merely covering the cost of opera- 
tion,” Mr. Reichart said. “Too often 


it is easy to meet your competitor's 
prices and get engaged in a war. 
But in the end everybody suffers, 
It pays to establish your price and 
stick to it, no matter what happens. 
The farmers may drift away for a 
time but they will always come 
back if they know they can't chisel 
you down.” Since we have installed 
our grinding and mixing equipment 
we can count 40 new customers 
who have become regular pur 
chasers at our plant. 

Mr. Reichart also enjoys a good 
business on seeds and fertilizers 
during the spring season. He cre- 
ates interest in these products and 
in poultry feeds by holding a spring 
meeting at which a good speaker 
discusses farm problems. Similar 
rallies are sometimes held in the 
fall. 

The Kiel Community Mercantile 
Co. opened for business in 1914 and 
reorganized as a farmers’ stock 
company in 1930. Mr. Reichart has 
been manager since 1925. He is 
also in charge of a livestock ship- 
ping association which gives hima 
splendid opportunity to keep in 
close contact with the farmers. 
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WHAT YOUR ANSWER 


the Shy Breeder Problem? 


Remember Boarders Make the 
Feed Bill Look Higher 


@ The more non-milkers there are pok- 
ing their noses into the feed box—the 
poorer the record your feed is going to 
make—and the less money the farmer 
is going to have to buy more feed. It 
takes some pretty skillful managing on 
a dairy farm these days to come out 
with a profit. Of course, it’s just as 
true as it ever was that good feed in 
the right cow will boost her earnings— 
but when the right cow has to pay the 
bill for good feed that’s put in the wrong 
cow there may not be much profit left. 


There’s a Difference Between 
Poor Milkers and Slow Breeders 


@ There are two things that can put a 
cow into the “boarder” class— low milk- 
making capacity and disturbed breeding 


performance. If the capacity for pro- 
ducing milk is not there, either through 
poor inheritance or under-development, 
there is little hope of showing a profit 
even on the best of feeding. Culling is 
undoubtedly the answer. Where produc- 
tion fails, however, because of an upset 
in the normal cycle of breeding and 
freshening, there is still a chance of 
putting that cow back as a paying mem- 
ber of the herd. 


The Slaughter Block Doesn’t 
Prevent Deficiency Disorders 


@ Evidence is accumulating that indi- 
cates that non-infectious breeding and 
gestation disorders due to nutritional de- 
ficiencies in vitamin E are far more wide- 
spread than has been suspected. Further- 
more, where too little vitamin E is the 
cause of the trouble, intensive treatment 
with cold-pressed Wheat Germ Oil is 
bringing prompt and effective correction. 


The butcher’s block has its place but it 
neither prevents mor corrects E de- 
ficiency! 


There’s an Answer for You In 
ADM Wheat Germ Oil 


@ In ADM cold-pressed Wheat Germ Oil 
there is both an answer to a serious 
problem your farmer customers are fac- 
ing and an opportunity for your sales 
department. The peak breeding season 
is just ahead. Supply your dealers with 
ADM Wheat Germ Oil in retail con- 
tainers for “saturation” treatment. Re- 
enforce your feeds with ADM Wheat 
Germ Oil for vitamin E maintenance. 
Write for prices and detailed informa- 
tion. 


Archer - Daniels - Midland 
Company 


SPECIALTIES DIVISION 
653-D Roanoke Bldg. Minneapolis, Minn. 
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Accurate Account 


EPRECIATION is a factor that is often over- 

looked when making up the profit and loss 

statement, yet wear and tear means expense. 
If not shown on the profit and loss statement, depre- 
ciation becomes a hidden expense for the time being 
but eventually it shows its ugly head and then, to 
the surprise of all, the surplus account must take a 
licking in the form of a heavy write-down in asset 
values. 

Every feed dealer shows the ownership of property 
on a balance sheet, whether real estate, buildings, 
machinery, fixtures or automobiles, hence he should 
also carry accounts for depreciation covering these 
assets, entering them on the profit and loss statement 
so that they are an annual charge against profits. 

Just what percentage of each asset should be com- 
puted each year for depreciation is a matter of 
estimate. Depreciation can never be other than an 
estimate because no one feed dealer or professional 
accountant can appraise the exact degree of wear 
and tear. Some years may take a greater toll than 
other years. For example, in a poor business year, 
a dealer's truck may do less travelling than in a good 
business year. Consequently, truck wecr or depre- 
ciation may be less in the slack year. Because of 
this variable character of depreciation, it is necessary 
to strike a fair average to arrive at a percentage to 
deduct annually from each asset as it deteriorates 
through use. 

We believe that the feed dealer will find the follow- 
ing average percentages reasonable to use in arriv- 
ing at a profit and loss statement containing the 
highest degree of accuracy. 


Furniture and fixtures....10 per cent yearly 
Motor driven equipment. .10 per cent yearly 
Concrete buildings ...... 2 per cent yearly 
Brick building .......... 3 per cent yearly 
Frame buildings 4 per cent yearly 
Delivery trucks ......... 20 per cent yearly 


These percentages should be figured each year 
upon the origina! cost. When the asset is written off 
entirely through depreciation and still retains value, 
it is wise procedure to carry it as $1.00. If sold or 
traded in for a replacement and the revenue is more 
than $1.00 credit the difference to surplus or net worth. 
Some feed dealers carry their furniture and fixtures 
on the books at $1.00 regardless of value. This is a 
reasonable procedure since furniture and fixtures are 
often worth little or nothing at a forced sale although 
they may be of ample service to a going business. 

All assets should be kept in repair even though 
depreciated. Writing down assets through deprecia- 


of depreciation to avoid 
loss from hidden expense 


d 
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TRAMP MILLS which could be moved 
up and down the Ohio streams were the 
original portable mills now supplanted by 
feed grinders on trucks. The first of the 
floating mills was built in Belpre in 1791. 
They were constructed on boats or rafts 
and could be anchored in mid-stream 
where the current turned the millwheel. 
The above illustration and information were 
furnished through the Ohioddities Syn- 
dicate and the Columbus Citizen. 


tion is no excuse for keeping them in poor condition. 
Of course, it is possible that assets, such as real 
estate, may appreciate in value instead of depreciat- 
ing but it is unwise to “write up” such assets. Wait 
until you collect your profits before you try to spend 
them. Who knows better than the feed dealer that 
you can’t count your chickens before they are 
hatched? 

Because depreciation is an estimate at best, there 
will always be a difference between actual book 
value and real value. Such differences when realized, 
should be charged or credited to surplus or net worth, 
assuming that the profit and loss account has been 
duly charged each year for its share of depreciation. 


(Continued on Page Thirty-five) 
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teed potency. Squibb guarantees Exadol to contain 3,000 (or 
: more) vitamin A, U.S.P. XI units, and 400 (or more) vitamin 
TURKEY GROWERS have learned to know feeds. Their D, A-O.A.C. chick units, per gram. 

profits, to a large degree, depend upon this knowledge. For 
poults, to be profitable, must have feeds that enable them to 


grow fast, develop rapidly, and get to market in the minimum 
feeding time. 


Your customers know when you use Exadol. The Squibb 
Water-Marked Safety Tag—on your feed bags—is the identi- 
fication. This tag carries a double guarantee: a guarantee 
from you of your responsibility that an adequate amount of 


Feed manufacturers are particularly careful about the ingredi- Exadol has been incorporated in the feed; and a guarantee 
ents that go into turkey mashes. They know the turkey from Squibb that the vitamin-bearing oil meets an exacting 
grower’s exacting requirements. They know the importance standard of potency. 


of vitamins A and D—so essential to health and growth. They 
know that the source of these vitamins must be depend- 

able. That is whyso many turkey starting mashes, grow- 

ing mashes, breeding mashes, contain EXADOL* ‘ RELIABILITY 


It will pay you to use Exadol in your turkey mashes and in 
your poultry mashes. Get all the facts. Mail the coupon for 
the Free Squibb Vitamin Feeding Portfolio. 


—Squibb’s High Potency Vitamin A and D Oil. = \ 
SQUIBB'S 
EXADOL is always dependable. It has a guaran- FEEDING 
*A trademark of E. R. Squibb & Sons - 
E. R. SQUIBB & SONS 


Veterinary and Animal Feeding Products Division 
745 FIFTH AVENUE, NEW YORK CITY 


Please send your new Portfolio, “Squibb’s Contribution 
PA OMPSO ARD CO to Vitamin Feeding.” I understand this places us under 
— no obligation. 
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TOO MUCH CONFIDENCE 
Mrs. Feed Dealer: “Do you know who I 
would marry if I had to do it all over 
again?” 
Dealer: “No, who?” 
Mrs. Feed Dealer: “Why you, of course.” 
Feed Dealer: “No you wouldn't.” 
SAFEST PLACE 
Feed Dealer: “No matter where I keep 
my money, my wife always finds it.” 
Salesman: “My wife never finds mine. 
I keep it in the basket with my undarned 
socks.” 
HAS HIS NUMBER 
Tax Collector: “What is your husband's 
average income?” 
Wife: “Oh, about 1 a. m.” 


Dy. SALSBURY’S 


TABLETS 


Day 
“KING WATER MEDICINE FOR 


hg 
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CAREFULLY SIFTED FOR FEED DEALER CONSUMPTION 


Dr. Salsbury’s PHEN-O-SAL Is 
Balanced Blend of Antiseptic, 
Astringent and Other Drugs! 


No matter how you look at it, Dr. Salsbury’s 
Phen-O-Sal stands out. In every way it’s superior 
—the tried and proved drinking water medicine 
for bowel disorders of chicks and older birds. 


Just make a mental note of these outstanding 
features: (1) It’s a balanced blend of antiseptic, 
astringent and other drugs; (2) every tablet is 
uniform in quality and composition for accurate 
dosage—as carefully compounded as medicines for 
personal use; (3) it dissolves guickly—so the birds 
get the full benefit of the medicine whenever they 
drink; (4) it’s based on Dr. Salsbury’s original 
prescription. 

Nationally advertised in state farm papers and 
leading poultry magazines, Phen-O-Sal has built 
up nation-wide acceptance among poultry raisers 
and dealers alike. 
and yourself to stock and recommend this remark- 
able medicine. 


TOO MUCH RISK 

Beggar: “Will you let me have a dime, 
Mister?” 

Kind Man: “I haven't any change on me 
but I'll give you some when I come back 
this way.” 

Beggar: “Well, all right, but you'd be 
surprised at the money I lose giving credit 
this way.” 


WATER 


A 


You owe it to your customers 


Write today for complete details. 


Dr. Salsbury’s 


TABLETS 


Dealers Prefer the 
DR. SALSBURY 
LINE! 


Cash in on Early Worm Control 


Take advantage of the demand for Dr. Salsbury’s 
Avi-Tone—the ideal flock treatment for control of 
large round worms and cecal (pin) worms. 
and recommend this remarkable product. 
find that it pays—in more ways than one! 


Stock 
You'll 


RIES, Char 


TUCKED AWAY, TOO 

Joe: “How was the cocktail party last 
night?” 

“Bill: “Nip and tuck all night long.” 

“Joe: “What do you mean, nip and 
tuck?” 

Bill: “Well first I had one nip and then 
I tuck another.” 


PROVED HIS WORTH 
Archie: “What did your boss say when 
you told him it was triplets?” 
Roscoe: “He promoted me to head of the 
department.” 
Archie: “What department are you in?” 
Roscoe: “Production.” 
ALMOST KISS PROOF 
Sailor: “Does that lipstick come off 
easily?” 
Girl: “No, indeed, I always put up a 
struggle.” 
HOTFOOTING IT 
Mrs. Hillbilly: “I smell something funny 
around here, paw. You'd better get your 
foot off that live coal you're standing on.” 
Hillbilly: “Which foot, maw?" 
—— 


NO DIFFERENCE 
I crept upstairs with my shoes in hand 
Just as the night took wing, 
And saw my wife four steps above 
Doing the same darned thing. 


PROOF ENOUGH 
Lawyer: “If a man is on his hands and 
knees in the middle of the road does that 
prove he’s drunk?” 
Policeman: “No, sir, it does not, but this 
one was trying to roll up the white line.” 


JUST AS GOOD 
Father: “Why is it that you are always 
at the bottom of the class?” 
Johnny: “It doesn’t make any difference, 


daddy. They teach the same things at both 
ends.” 


THE RIGHT ANSWER 
Dealer's Son: “Daddy, what effect does 
the moon have on the tide?” 
Dealer: “Not any, son. Only on the un- 
tied.” 
BY POPULAR REQUEST 
Warden: “What kind of exercise would 
you like to take?” 
Condemned Man: “I'd like to skip the 
Tope.” 
——_oo——. 
PLAYING SAFE 
Salesman: “Why do they have radio 
broadcasting stations on the top of tall 
buildings?” 
Feed Dealer: “So nobody can throw 
bricks at the performers.” 
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feed mill converted into 


lay House 


at new hope, pennsylvania 


FTER nearly 170 years of suc- 

cessful operation the New 

Hope, Bucks county, Pa., flour 
and feed mill on the Delaware 
river, is being turned into a modern 
play house. On March 26 a group 
of 500 persons, including many 
stage and screen celebrities, wit- 
nessed the breaking of ground and 
today while the water still flows 
over the dam the machinery is be- 
ing taken out to make room for 
amusement instead of industry. 

Since the work has been started 
Miss Gertrude Parry, the great- 
great-granddaughter of the man 
who built the mill about the time 
General Washington was making 
his historic crossing of the Dela- 
ware just a short distance down 
stream, reminisces about its early 
history. She sits in the parlor of her 
spacious native stone colonial 
house which her early ancestor 
built just a stone’s throw from the 
mill. 

Benjamin Parry, born in 1757, be- 
gan his business career just across 
the river in New Jersey where he 
developed the Prime Hope flour, 
linseed oil and saw mills. Wishing 
to expand his activities he built a 
grist and saw mill on the Pennsyl- 
vania side of the river at Coryells 
Ferry, utilizing the water of Ingham 
Spring creek for power and the 
river for a supply of logs. 

Just when the mill was built is 
not known but in 1790 it was de- 
stroyed by fire. When rebuilt it was 
teferred to as the New Hope mill 
which later gave the resulting town 
the name it is known by today from 
coast to coast on account of its 
large population of artists and the- 
atrical folks who find its river, canal 
and colonial farm houses a pleas- 
ant relief from the busy whirl of 
Hollywood and Broadway. 

Down through the years the mill 
has had many changes and several 
Owners. Since 1918 it was owned 
and operated by Lewis Brown who 


THE FEED BAG — May, 1939 


grew up in the milling business in 
New York State in such places as 
Manoa, Bridgeport and Mountville. 
In recent years it had a flour ca- 
pacity of 40 barrels a day and 
handled as high as 40 carloads of 
feed in a month. 

Times have changed so just a 
year ago Mr. Brown closed the mill 
and as no buyer with cash came 
along to continue the business he 
sold it and three acres with water 
rights and such things to the Bucks 
County Playhouse, Inc. This is a 
business corporation authorized by 
the Commonwealth to issue stock 
and it has succeeded thus far be- 
yond the hopes of its backers. 

Work is now in progress on con- 
tracts totaling $25,000 and plans 
call for its completion in June. An 
addition 60 feet wide, 30 feet deep 
and 60 feet high on the north side 
of the mill will house the stage 
which will be large enough to ac- 


THIS mill, which is cen- 
turies old, has ceased grind- 
ing grist and will now serve 
as a play house where fa- 
mous actors will replace the 
merry old miller. 


commodate the scenery of any 
standard New York dramatic show. 
An attractive modern fireproof 
auditorium to seat 350 will be with- 
in the old mill. 

Richard Bennett, father of Joan 
and Constance Bennett, is the direc- 
tor of the new project and handled 
the shovel at the opening cere- 
monies. Burgess Meredith held his 
coat for him and later made a 
speech. The plan is to search out 
talent and develop it. Scholarships 
will be provided for worthy students 
the first one having been endowed 
by Clark Gable. 


how you can improve 


Y/ RITING in the Chicago Journal of 


Commerce, Al Block outlines a pri- 
mary (‘First Grade’) lesson in fundamen- 
tal salesmanship. Here is his advice, given 
in 15 stanzas, which will improve your 
sales record if put into actual practice: 

“1. SELL your services—AS a salesman 
—to the company you wish to represent, 
by convincing them (as yau later will their 
customers and prospects) that you want 
exactly what they want—happiness and 
profit; 

“2. Learn all you possibly can about the 
firm and product, as well as the line of 
business in general. SELL YOURSELF on 
the line, the company, and the product; 

“3. Analyze the market for the product 
—the prospects and customers. Your exec- 
utive will help you in this; 

“4. Sit k and look, long and thor- 
oughly, at the product and all its features, 


told in easy lessons 


learning ALL that is said for it. Ask ques- 
tions and be SURE you get it all. Then 
do your damndest to find more things in 
its favor—more reasons for BUYING it, so 
that your sales talk may be both correct 
and individualized; 

“5. Rate all the details according to their 
importance IF YOU WERE THE BUYER. 
By putting yourself into your prospect's 
place you can best gauge what would ap- 
peal to you—and most persons are com- 
parable in generalities; 

“6. Learn all you possibly can—from 
every source—about the first prospects on 
whom you intend calling. Study ALL their 
characteristics. Be very careful not to over- 
look any. Often the most trivial detail may 
prove the most important consideration; 

“7. Convince yourself thoroughly—exact- 
ly 100 per ceni—of a SOUND reason why 
the first prospect SHOULD buy your prod- 


i 
Your Salesmanship | 
| 
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uct—should WANT it. In that way you will 
probably discover the means for convinc- 
ing HIM that he wants it; 

“8. Sell yourself in several different 
ways, in order to find the one way most 
natural to YOU (for you are NOT a robot), 
then remove all the sharp edges from your 
practised solicitation. Make it smooth as 
silk; 

“9. Decide what method of quotation re- 
garding prices, terms, discounts, service, 
etc., would most appeal to you—if YOU 
were the buyer—and smooth IT out; 

“10. Rehearse what you've learned about 
your prospect; 

“ll. Rehearse all you know (and can 
learn) about the product, company, and 
line; 

“12. On the day before you start, while 
you hold your dress rehearsal, decide that 


business is going to be GOOD with and 
for you and your customers—WITHOUT 
THE SHADOW OF A DOUBT; 

“13. Get a good night's restful sleep, 
rise early, clean up, dress neatly. 

“14. Plant a healthy, happy, thorough, 
determined and ambitious-looking SMILE 
on your face; and then— 

“15. GO AHEAD and MAKE YOUR 
SALE! 

“On future calls, proceed as before, al- 
ways keeping your eyes and ears wide 
open and your mind working in high gear 
to add effectiveness and subtract defects. 
Learn diligently to recognize the WHY 
whenever you fail to make a sale. Deter- 
mine (and mean it) that YOU are going 
to be Perfect Salesman No. 1—and see how 
close you can come to reaching that 
record.” 


STARTENAT 


"IT'S CHECKERBOARD TIME!” 


F MORE poultrymen than usual are coming into 
I your store this spring asking for Startena, it’s prob- 
ably because they are among the thousands listening 
to Chick Martin and his Checkerboard Entertainers 
(including the famous ‘“Cackle above), 
broadcasting three times each week over 96 leading 
farm radio stations. ““Chick”’ Martin is making Startena 
easier to sell than ever before. Why not take the easy 
way to sales. Instead of trying to switch those callsto 
another feed, put Startena in stock, then cash in on 
the expert selling job Chick is ready to do for YOU? 
Call in your Purina Salesman today! 


PURINA MILLS 
923 Checkerboard Square, St. Louis, Mo. 
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Wilson Named New 


Pacific Manager 


John G. Wilson has been appointed 
manager of the Pacific Northwest Feed 
association to succeed Floyd Oles who 
resigned April 1. He took over his new 
duties on May 1. 

Mr. Wilson has been connected with 
the Brown-Jeklin Co. and the Valley Feed 
Co., Puyallup, Wash. He is well known to 
the trade as the result of his work for 
several years as head of the convention 
committee of the association. 

Mr. Oles is acquainted with feed men 
in all parts of the United States because 
of his aggressive activity. He was execu- 
tive vice president of the National Federa- 
tion of Feed Association during the NRA. 
regime and was a member of the com- 
mittee which endeavored to draft a satis- 
factory code of trade practices. 

His resignation was tendered so that 
he could devote his efforts to the Wash- 
ington Produce Shippers’ association of 
which he has been part time manager 
for several years. 


Ohio Feed Sales 
Are Compiled 


Total sales of feed to the retail trade 
in Ohio for the past three yec:s have been 
compiled by J. I. Falconer, department of 
rural economics, Ohio state university. 
His estimates are as follows: 

Estimated Tons 


Mixed Feeds 1936 1937 1938 
79,719 
159,642 
42,381 
Other Mixed Feeds . 22,838 23,904 23,149 
Total Mixed Feeds 267,608 285,765 304,891 
Unmixed Feeds 
Soybean Meal ............ 24,287 27,297 43,303 
Cottonseed Meal ...... 11,960 11,461 10,774 
Linseed Oil Meal ...... 10,580 10,254 12,374 
Alfalfa Meal ...... 4,34 4,139 
49,711 
45,801 
Gluten Feeds . 16,190 
ominy ........ = 13,373 
Tankage ..... 11,934 
Meat Scraps 20,811 
Fish Meal ..... 923 


Milk Products is 4,382 
33,903 31,946 31,573 
Total Unm’d Feeds 246,945 244,023 265,288 

All Feeds 514,553 529,788 570,179 
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LIMAXING an expansion pro- 

gram which classifies them as 

one of the largest dealer- 
manufacturer combinations in the 
country, Reinders Bros., Elm Grove, 
Wis., officially opened their greatly 
enlarged plant, April 26. The firm, 
already on the top rungs of success, 
is now fully equipped to annex new 
customers and broaden its trading 
territory. 

The first step in the expansion 
program was the construction of a 
new concrete warehouse which 
stands two stories high and is 50 
feet wide and 120 feet long. The 
new addition is being used chiefly 
for storage. 

Immediately following the first 
expansion move Reinders Bros. with 
the T. E. Ibberson Co., Minneapolis, 
as designers, went to work on their 
old plant. The roof of one section 
of the building was raised 22 feet 
and beneath this elevation a com- 
plete transformation was effected. 
Machines, bins and elevator legs 
now rub elbows with each other 
and when the first switch was 
turned Elm Grove awakened to a 
new hum of industry. 

For six years Roland Reinders 
had been considering the installa- 
tion of a pellet mill to round out 
his complete line of mixed feeds. 
That dream is now a reality. A 
Simplex unit manufactured by the 
Sprout-Waldron Co., Muncy, Pa., 
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Veleran 


expands and modernizes 


showers out various sizes of com- 
pressed rations which are marketed 
under the Reinder’s brand name, 
“Old Elm.” 

This installation was but one of 
the many new units in the battery 
of machinery. Other new equip- 
ment which has been added in- 
cludes a Strong-Scott 24-inch attri- 


ADDITION of new machin- 
ery makes Reinder Bros. 
feed plant at Elm Grove, 
Wis., one of the most com- 
pletely equipped in the 
country. At the upper left 
is the attrition mill, directly 
above are inside views of 
the mill room showing pel- 
leting machine and auto- 
matic hopper scale. Below 
is a portable bag closing 
unit which can be moved 
freely about the plant. 


tion mill equipped with scalper, 
feeder and separator; Strong-Scott 
molasses mixer; Fairbanks-Morse 
hopper scale; Ottawa corn sheller 
and drag; oat crimper; cracked corn 
separator; Buhler drive mash scal- 
per; Stearns magnetic separator; 
two Strong-Scott elevator ~ head 
drives; Speed King corn cracker; 
Union ‘Special bag closer; Eureka 
feed dresser; car shovel; man lift 
and four cyclone dust collectors. 

Most of the old equipment in the 
plant before the expansion was 
made has also been retained. It 
includes a Eureka grain cleaner; 
Exact Weight sacking scale; Unique 
14-ton vertical mixer; Sprout-Wal- 
dron 2-ton horizontal mixer; Unique 
cob crusher; Howes corn cutter; bag 
cleaner and Prater Blue Streak corn 
cracker. 

With a limited space in which to 
arrange the equipment, a maximum 
of simplicity in operation and effi- 
ciency has been attained. Trans- 
ferring of feeds from one operation 
to another is accomplished by 
means of control boards situated in 
the mill room. 

For the pelleting operation the 
ingredients are dumped into a 
chute on the main floor. An eleva- 
tor leg takes them upward to the 
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mixer from whence the mixed feed 
moves to the scalper, over a mag- 
netic separator and into the storage 
bin situated above the pellet ma- 
chine. By pulling the control cord 
on the main floor the feed can be 
sent into the conditioning chamber 
and thence into the pelleting unit. 
After the feeds are compressed into 
the sizes determined by the type of 
die used in the machine they pass 
through the cooling chamber and 
are then bagged. 

The control system also enables 
the mixed feed to be directed into 
another bin which is connected 
with the molasses mixing unit or 


MONTHS 


SELL THE FEED THAT WILL 
RUSH THEM TO MARKET EARLY 


In order to make the best profits this year, pigs should be 
marketed by early September. Since corn alone can’t pro- 
duce pork that fast, enterprising farmers in your district will 
be looking for a good, blended and balanced, high-protein 
supplement. Stock Northrup, King & Co.’s Sterling Pig and 
Hog Balancer. Providing the unusually high ratio of 35% 
protein to only 7% fibre, Sterling Pig and Hog Balancer 
is a highly concentrated, highly productive feed. Push 
Sterling to make bigger profits for your customers! 
Push Sterling to make bigger profits for yourself! 


TUNE TO WCCO DAILY 
Monday through Saturday 7:00 A. M. 


NORTHRUP, KING CO. 


Minneapolis, Minnesota 


REINDERS Bros. plant. 
White section in center 
shows new addition. 


to a storage bin directly above the 
automatic sacking scale. 

In making scratch feeds ingred- 
ients are dropped from overhead 
storage to the hopper scale, from 
whence they go to the elevator leg 
and are carried into the mixer. 
This mixer is located above a grain 
cleaner through which the scratch 
mixture passes for aspiration. The 
next route taken is to the semi- 
automatic sacker scale where the 
bagging is performed. Elevator 
legs are provided for carrying 
feeds direct from the grinders to 
the mixers. 

The addition of its new ware- 
house and increased space added 
by remodelling the old building 
gives Reinders Bros. a floor space 
of approximately 24,000 square 
eet. Coal yards are located in 
the rear of the feed plant. 

The business was _ originally 
started on April 1, 1866, and the 
father of the present owners took 
charge in 1887. Roland and his 
brother George are now active in 
the business while another brother 
operates a grocery store a few 
doors down the street. 

When the new warehouse was 
officially opened December 3, 
thousands of persons flocked to 
the plant and were served free 
beer and lunch. The Reinders 
Bros. were completely swamped 
but happy to know that they com- 
manded the good will of so large a 
populace. 

On April 26 open house was 
again held for inspection of the 
remodeled section of the building 
and the new machinery. It was 
also a successful affair. 
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illinois store develops 


Business 


by featuring regular 


DVERTISING slides shown at 
the local movie theater have 


been the greatest asset in 
building feed business for H. E. 
Seltzer, Seltzer-Miller Farm Supply, 
Elmwood, Ill. 

“There are two shows held every 
night in the week,” explains Mr. 
Seltzer, “with an extra one on Sun- 
day afternoons and every show is 
packed to capacity. We have a 
series of advertising slides for our 
feed business and some of these 
appear at every show, including 
the extra one Sunday afternoon. 
These are scheduled to appear in 
regular rotation and are changed 
every week. 

“With a patronage that extends 
way outside the ordinary trading 
area of Elmwood, the theater an- 
nouncements have brought in much 
business from this extended area 
so that our trading section now co- 
incides with the patronage area of 
the theater. 

“In addition to our theater an- 
nouncements, we use several other 
forms of promotion that augment 
the effect of our theater advertising. 
One of the best of these is a four- 
page folder furnished by the manu- 
facturer of one of our lines of feed, 
of which 300 are distributed month- 
ly. About 250 of these are mailed 
to a selected mailing list and the 
remainder are handed out in the 
store. We furnish the copy for the 
first page of the folder and always 
try to have something interesting 
or valuable to our customers in ad- 
dition to advertising. 

“For instance, our current issue 
has an item on empty feed sacks. 
We had been asked by customers 
where they could sell their empty 
feed sacks. We wrote to.several 
places and picked out the one we 
thought best. We tell in the item 
what prices they offer and just how 
to prepare the bags for shipment. 
The other items are made up of 
advertising material written in a 
style that appeals to readers. Our 
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CUSTOMERS like the attractive appear- 
ance of the Seltzer-Miller Farm Supply Co. 


Ads 


customers appreciate the little fold- 
er and it helps our theater adver- 
tising in the building of goodwill. 
“We do considerable personal 
solicitation on the farms. Mr. Miller 
spends about 50 per cent of his time 
calling on farmers to sell feeds and 
the other items we carry. Our store 
is located on a prominent corner of 
our little city, just outside the 
crowded shopping district and on 


MR. SELTZER, certer, and 
Mr. Miller, right, pose with 
a customer. 


the way to the city park. We have 
large display windows and use 
these to advantage in displaying 
feeds along with the other products 
we handle. Our floor displays of 
feeds, also, keep our feed lines be- 
fore the public. 

“With all of our promotional 
methods, we still could not main- 
tain a steady customer list without 
being friendly to our customers, 
treating them right, and maintain- 


ing an interest in their doings. We 
have a considerable customer list 
made up of patrons who formerly 
lived in our neighborhood but who 
have moved some distance away. 
These customers return to us for 
their needs rather than going to 
dealers nearer by. For instance, 
last year, a woman who formerly 
lived ten miles from here and who 
was a permanent customer, moved 
a considerable distance away and 
only three miles from a fair sized 
city. She operated a turkey farm 
and last fall came to us and bought 
more than $500.00 worth of turkey 
feed.” 

Mr. Seltzer started selling feeds 
12 years ago in a small place on 
the outskirts of the town. His first 
sales was two bags of bran and 
two bags of middlings. Business 
grew steadily and three years later 
he had to have larger quarters and 
so moved to his present location in 
a store 40x100 feet. In addition, he 
uses a warehouse 20x100 feet. Four 
years ago, his son-in-law, R. W. 
Miller, became a partner in the 
business. 

Two lines of commercial feeds 
are handled, along with bulk feeds 
of all kinds. Hog feeds account for 
the largest volume of sales, about 
40 per cent of the total. Poultry 
feeds make up about 25 per cent, 
cattle feeds 20 per cent, and miscel- 
laneous feeds 15 per cent. Dog feeds 
are a recent addition and the busi- 
ness is growing steadily. 

In addition to feeds, the concern 
handles considerable baled straw, 
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salt, light hardware, farm tool re- 
pairs, poultry supplies and reme- 
dies, hog feeders and gas and oil. 


A recent addition is line of paints 
which shows promise of becoming 
a staple line along with the other 
items. 

Realizing that some buying activ- 
ity from farmers is a great incentive 
to securing their business in feeds 
and other items, as well as afford- 
ing a profit in itself, the concern 
buys eggs and poultry. During the 
egg season, from 75 to 100 cases of 
eggs are purchased weekly. 
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MURPHY OR PRUDUCTS 


#6 
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FARMERS WHO FEED 
HOME-GROWN GRAINS 


Feed Dealers who are supplying 
farmers with MURPHY’S CONCENTRATES to 


A truck is operated for delivery 
purposes and, unless the customer 
says he will call for feeds, it is 
taken for granted that they are to 
be delivered. Prompt service in de- 
livery adds much to the goodwill 
enjoyed by the firm. 

@ MATT LOGELIN has purchased the old 
Powers elevator, St. Bonifacius, Minn., and 
has installed a feed mixer and opened a 


feed store. 


@ DAVID H. KEITH, manager of the 
Farmers Elevator Co., Goldfield, Ia., since 


1908, passed away recently at the age 
of 73. 


balance up their home-grown feeds, are cashing in, 
in a big way, on this EXTRA business at a GOOD profit. 
Murphy’s Concentrates for balancing up livestock and. 
poultry rations—are the BIG sellers today. Farmers by 
the thousands are buying these GUARANTEED Con- 
centrate supplements to balance up their plentiful 
home-grown grains. Here’s how we are helping Murphy 
Dealers get this EXTRA profitable business. 


We Tell “em — You 


Every Saturday Night during our half-hour programs 
over radio stations WLS, Chicago and WHO, Des Moines, 
we tell and show farmers throughout the entire Middle 


Sell ‘em 


West how they can cut their feeding costs and utilize their home- 
grown feeds to best advantage by balancing them up into com- 
plete livestock and poultry rations with Murphy’s Concentrates. 
This advertising is sending thousands into our dealers’ stores for 
these popular result-giving concentrates. If you are not handling 
Murphy’s Concentrates, you are overlooking one of the biggest 
profit makers in the feed line today. 


Makes BETTER Feed for Your Customers 
— Makes MORE Money for You 


W R ITE today for complete particulars of our attractive dealer’s fran- 


chise. Let us give you some facts and figures showing what 
MURPHY PRODUCTS CO., Dept. F.B., Burlington, Wis. 


other dealers are doing with MURPHY’S CONCENTRATES. 


@ W. B. FASSBINDER, Elkader, Ia., -is 
constructing a new feed mill to replace 
the one recently destroyed by fire. 


@ P. G. HENSHAW, with 18 years’ ex- 
perience in the feed business, has opened 
the Sunshine feed store at Uniontown, Pa. 

@ HAROLD HOWLAND has opened a 
feed, fertilizer and machinery business at 
Red Creek, N. Y. 

@ @— 
WISCONSIN 

William H. Cahill, formerly sales 
manager of the Atlas Flour Mills, Milwau- 
kee, until the firm was dissolved in 1926. 
died April 10 of a heart attack at his 
home. He was 58 years old and a 
familiar figure in the flour and feed busi- 
ness. 

Antigo Flour & Feed Co., Antigo, at- 
tracted a large attendance of farm folks 
at the showing of a fertilizer film April 
21 at a local night club. Souvenirs were 
distributed among the guests. 

Eugene W. Hooper, operator of Hooper's 
mill in the town of Milford died at his 
home recently. He was 79 years old. 

F. F. Hartwig, Monroe Roller Mills, Mon- 
roe, announces the purchase of the yard 
property of the Gratiot Lumber, Feed & 
Fuel Co. Mr. Hartwig has been operating 
the yards under lease for several years. 

G. C. Lucey Stores has opened a new 
feed store at Prairie du Chien. The firm 
also operates branches in Ferryville, Bag- 
ley and Bloomington. 

Bonanza Society of Equity, Shawano, 
has installed a feed mixer and magnetic 
separator. 

ILLINOIS 

Wendy] Fisher has purchased the Econ- 
omy feed mill, Mt. Carmel, from Otto 
Dean. 

L. & G Feed Co., Monmouth, has moved 
to a new location at 318 S. Main street. 
Vern Arnold is manager of the firm. 

Horn's feed mill, Waterloo, recently held 
a grand opening for its new plant. 

Joe Schafer, Springfield, celebrated his 
35th anniversary in the feed and grain 
business April 1. He is 72 years old and 
still active as head of the firm which he 
founded. 

Vitamin Research Laboratories, Inc., 
East St. Louis, organized by the Ultra- 
Life Laboratories, Inc., has changed its 
name to the Poly-Gard Co. 

Paul J. Steimle, proprietor, Wyoming 
Milling Co., Wyoming, has added a feed 
service man to his staff. 

Westmont Feed & Supply Co., 
Grove, has opened for business. 

Glenn H. Sunderland has purchased the 
building formerly occupied by Weber's 
hardware store, Newton, and will remodel 
it for use as a feed store and hatchery. 

Ralph Roberts has purchased the Calvin 
Mathews’ feed mill and hatchery at Mel- 
vin. 

Horner Elevator & Mill Co., Lawrence- 
ville, has changed its name to the Horner 
Coal & Grain Co. W. C. McMichael is 
proprietor. 

Wayne Green has purchased the feed 
store at Mt. Vernon formerly operated by 
Ralph Jeffries. 


Downers 
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noted men will address 


Central 


ROMINENT speakers will again 
be the magnet as members of 
the Central Retail Feed as- 
sociation flock to Milwaukee, June 
5 and 6, to attend the 14th annual 
convention at the Schroeder hotel. 

Heading the list of orators will 
be Col. R. R. McCormick publisher 
of the Chicago Tribune and Wis- 
consin’s Gov. Julius P. Heil. Both 
men are nationally known and 
will have messages of extreme in- 
terest. In addition, there will be 
many other well-known speakers, 
each a specialist in his field. With 
such an attractive program, at- 
tendance is expected to surpass 
the record total of more than 700 
registrations at the 1938 meeting. 

The convention will open Mon- 
day morning, June 5, as E. S. Terry, 
president, Milwaukee Grain & 
Stock Exchange, welcomes the 
dealers. 

F. E. Parker, Fennimore Farmers 
Cooperative, Fennimore, Wis., will 
respond to the welcome. He will 
be followed by W. N. Knauf, 
Knauf & Tesch Co., Chilton, Wis., 
president of the Central associa- 
tion, who will offer his annual mes- 
sage. 

Ray B. Bowden, executive vice 
president of the Grain & Feed 
Dealers National association, will 
speak on “National Affairs.’" Mr. 
Bowden, who has been in close 
touch with the administration pro- 
gram in Washington, is expected 
to have an interesting message on 
what to expect in further legisla- 
tion. 

Concluding the first morning's 
session, Colby Porter, treasurer of 
the association, will offer his re- 
port and David K. Steenbergh, ex- 
ecutive secretary, will present his 
annual resume of activities. 

Tom G. Dyer, sales manager, 
Sargent & Co., Des Moines, Ia., will 
open the Monday afternoon ses- 
sion with an address on “How to 
Get New Business.” Mr. Dyer is 
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at milwaukee, june 5-6 


Gov. JULIUS P. HEIL 


much in demand at various feed 
trade gatherings throughout the 
Middle West and always presents 
valuable merchandising ideas. 
Gov. Heil will follow Mr. Dyer 
and is scheduled to talk on ‘Sell- 
ing Wisconsin Dairy Products.” 
This is a subject in which every 
member of the feed industry is in- 
terested because of the close rela- 
tion with the -dairy industry. 
Immediately after Gov. Heil 
finishes his address, Col. Mc- 
Cormick will speak. He will offer 
his ideas on “Citizenship,” a sub- 
ject for which he is well qualified 
due to his position as publisher 
of the Chicago Tribune, one of 
America’s leading newspapers. 
Monday night the annual ban- 
quet will be held. A committee 
from the Milwaukee Grain & Stock 
Exchange has arranged an inter- 
esting evening of dancing and en- 
tertainment. Members of the com- 
mittee in charge include Clarence 
D. Moll, the Paetow Co., chairman; 
William C. Moll, Franke Grain Co.; 
Otto R. Sickert, Deutsch & Sickert 
Co.; J. Howard Mallon, Chas. A. 


TOM DYER 


Krause Milling Co.; Linus J. Beck, 
Archer-Daniels-Midland Co.; Wil- 
liam M. Thatcher, Jr., Froedtert 
Grain & Malting Co., and Roy G. 
Leistikow, Stratton Grain Co. 

Steven Swedish and his 14 piece 
orchestra will play for dancing. 
There will be favors for the ladies 
and numerous merchandise prizes 
donated by associate members of 
the association. 

Speakers at Tuesday morning's 
session include J. Ralph Pickell, 
editor, “The Roundup”; Fred K. 
Sale, executive secretary of the 
Indiana Grain & Feed Dealers as- 
sociation, and Fred Holtby, T. E. 
Ibberson Co., Minneapolis, Minn. 

Mr. Pickell will talk on “The 
Outlook for Business.” Secretary 
Sale has promised to tell “How It’s 
Done in Indiana” while Mr. Holtby 
will offer an interesting message 
on ‘Plant Modernization for Bigger 
Profits.” 

Following the speakers the re- 
ports of the various association 
committees will be given. New of- 


(Continued on Page Thirty-eight) 
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PROVEN 


VITAMIN PRODUCTS 
For All Animal Feeds 


ESTABLISHED 
HEADQUARTERS 
for 


FERNANDO VALLEY 
ALFALFA MEALS 


“The Finest in the World” 
LABORATORY CONTROL for STANDARDIZATION of 
ADM COLOR + TEXTURE * POTENCY SILMO 


COD LIVER 


GERM OILS 
and 
. FEED XX POULTRY-D 
oo Improvement Service and VIT-D-100 


PROFITABLE — FRIENDLY! The New Dry Form 


WHEAT UNIFORM ALWAYS! 


Richest Source of 


VITAMIN Z MANGANESE SULFATE “:°:4:¢: 


Anhydrous — Purified 


CAROTENE and LACTOFLAVIN 
CONCENTRATES 


Amburgo Feed Improvement Service is designed to serve you—to help balance your own 
_ formulas—with your own merchandising! Amburgo offers this friendly and conscientious 
service to provide top vitamin and mineral levels at least cost—without obligation to you. 


WRITE US TODAY! 


THE AMmbwrgo CORPORATION Broad St. & Nedro Ave., Philadelphia, Pa. 
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Get Acquainted Day 


brings buying crowd 
to new indiana firm 


FAMOUS Roman general 

once wrote, “I came; I saw; 

I conquered.” It was a simple 
message describing a great and 
complicated conquest. Using the 
same brevity of description, The 
Stegmaier Feed & Grain Co., 
Wadesville, Ind., might easily de- 
scribe another great and compli- 
cated conquest: They came; They 
saw; We conquered.” But although 
the same manner of description is 
employed, altogether different tac- 
tics were used. Caesar conquered 
by violence; the Stegmaier firm 
used diplomacy. 

Opened last September with a 
grand opening, featuring a pro- 
gram and refreshments, the Steg- 
maier company did a thriving 
business all winter and felt in such 
good spirits over the prospects of 
future business that they opened 
their spring season with an in- 
formal Get Acquainted Day. 

“So enthusiastic was the re- 
sponse of the feeders of our terri- 
tory that we felt we should be- 
come better acquainted with the 
people who keep the ball of our 
business rolling,” says ‘Tye’ Heck- 
man, manager of the Stegmaier 
firm. “We scheduled our meeting 
for a Saturday—most farmers man- 
age to come to town sometimes 
during Saturday. Plans made, we 
extended, through the newspapers 
of the county, an invitation to the 
feeding public. In addition to the 
mass invitation, we also person- 
ally invited those we contacted 
through the regular channel of 
business.” 

“A period of fair weather may 
have hampered our crowd to some 
extent,” continued Mr. Heckman, 
“for farmers must take advantage 
of fair weather in the spring. But 
although Saturday was a beauti- 
ful day we had a good morning 
crowd. And the afternoon ex- 
ceeded even our fondest hopes. 
Our plant and lot was filled with 
groups of people getting together 
for a chat and those chats referred 


at some time to the business of 


feeding.” 
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“We did not plan a formal pro- 
gram with speeches and such,” ex- 
plains Mr. Heckman further. ‘“Ra- 
ther it was just what the name im- 
plied. We wanted the people to 
come in, get acquainted, see what 
sort of ‘guys’ we are, and discuss 
their feeding problems with one 
another, with us, and with the two 
experts sent here by our feed 
manufacturer.” 

“All day we kept boys circulat- 
ing through the crowd with hand- 
bills, briefly lettered: ‘Let’s Get 
Acquainted. Come and discuss 
your feeding problems with ex- 
perts in your field of feeding.’ Then, 
too, we offered souvenirs of the 
gathering. Happy, joking throngs 
of men and women took away 
their bags of feed and those same 
men and women have been back 
for an order of the feed they know 
is best for their flocks. 

“We know that the farmers ap- 
preciated the expert information 


given them by the two visiting 
feed men,” continues Mr. Heckman. 
“It paved the way for them to come 
in and ask our opinion on this 
problem and that. Needless to say 
that one thing goes further than 
can be easily understood toward 
the creation of good will between 
dealer and consumer.” 

Nor was all of this without de- 
sign, as Mr. Heckman explains: 

“All this fits into the general plan 
of things as they already stood. 
Mr. Stegmaier is probably the 
most public-spirited man of our 
community. His position as county 
commissioner and his bank con- 
tacts have placed him before the 
public eye for some time. He also 
owns two farms which furnish 
many of the hogs used in local 
butchering. And, although he does 
not make a point of using his 
farms as a medium of advertising, 
he has felt the echo of the favor- 
able reaction from feeders. 


The Moral of the Jungle 


By EMIL J. BLACKY 


Two lions in the jungle engaged in mortal fray, 

Over the fawn that one had killed while stalking for his prey. 
The woods and hillsides trembled at their terrifying roar 

And the ground on which they battled was tainted deep with gore. 
The noises of their combat reached a wandering mother deer 
Whose startled fawn beside her clung desperately near. 


“Fear not,” the wise old mother said, in the language of her kind 
“While those two lions are fighting no troubles need we mind. 
‘Tis when the woods is silent and our enemy is stalking, 

That keeping under cover is better than out walking.” 


Feed dealers are too oft’ like lions that battle over prey; 

They fight among themselves to take good customers away, . 
While, like the mother deer and fawn, new prospects wander by, 
Secure, because the dealers for new business will not try. 

The moral is stop fighting for that well developed trade 

Go off the beaten trail to find that long untouched parade. 

Your profits, you will find will soon go definitely kiting; 

It's salesmanship that brings the dough—forget that petty fighting. 
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You or Your Customers 
Can Easily TEST SOILS 


with 
SUDBURY 
SOIL TESTING KITS 


New Agricultural Model 


AND BOTH WILL PROFIT 
YOU PROFIT 


® From the Sale of the Kit 


Sudbury kits carry a big dealer dis- 
count and are backed by national 
consumer advertising. 


© Through Increased Fertilizer Sales 


Soil testing shows customers the need 
of fertilizer and helps increase your 
sales. 


® By Building Goodwill 
In testing soil for your customer, you 
help him buy fertilizer wisely and 
gain his confidence and goodwill. 


YOUR CUSTOMER PROFITS 


© By Preventing Waste of Seeds 


Good seeds planted in poor soil are 
wasted money. Soil testing shows 
quality of land and saves your cus- 
tomer time, labor and money. 


© By Increased Yields 


Properly fertilized land means bum- 
per crops. 


Sudbury Soil Testing Kits show lime and 
fertilizer required for maximum produc- 
tion. Sudbury Kits make 50 individual 
tests for nitrogen, phosphorus, potash and 
acidity. Complete instructions with every 
kit. Sudbury has a soil test kit for every 
purpose. Price range from $2 to $18.50. 
Order Today! 


SUDBURY SOIL 
TESTING LABORATORY 


South Sudbury, Mass. 


P. O. Box 2002 


IN YOUR FEED 


YUnusudl Ad Pulls Trade 


A Wisconsin dealer recently published an unusual advertise- 
ment in his local paper which created exceptional interest 
and helped develop new business. In one corner he printed 
two views of his star salesman next to the heading “Have 
You Seen This Man?” The copy below read: “Age about 35; 
height 5 feet 7¥%2 inches; weight about 148 pounds. Hair— 
light. Complexion—fair. This man represents himself as from 
the Blank Feed Co. and has been known to take poor pro- 
ducing cows and chickens and make them pay you bigger 
profits. Do not let this man on your yard if you feel you 
are already getting the best that money can buy in feeds. 
He is wanted by hundreds of farmers in this community! If 
you wish to catch him phone 131 and ask for Jim Blane, sales- 
man for the Blank Feed Co.” At the bottom of the ad appears 
the word “REWARD” followed by “Hundreds of dollars in 
more profits from your poultry flocks and livestock.” 


Chech Grain for Heating 


This is the time of year to be careful about heating damage 
in grain and feed. Be sure there is plenty of air space around 
piles of grain and grain goods. Check regularly for signs of 
heating. If there is an indication break down the piles and 
stand the bags on end to cool. Be doubly careful to check 
shipments of corn and grain goods to determine whether 
there has been any damage in transit. 


Jssues Trade Card 


When his son who was going to college showed his dad a 
$5.00 meal ticket which he purchased for $4.50, with figures around 
the border to be punched out as the meals were consumed, a 
Minnesota feed merchant decided that such a plan would work 
for his store. Accordingly, he had 1,000 cards printed and handed 
them out to customers. Whenever a purchase was made the amount 
was punched by the store clerks. The “trade cards” as he called 
them totalled $10.00. Any customer presenting the card completely 
punched out was eligible to a choice of a variety of premiums 
such as aluminum kitchen utensils, dishware, etc. The idea boosted 
business and more than repaid the dealer for the cost of the cards 
and the premiums. 


Weigh Your Raby Free 


Farm folks are proud of their babies and like to see how 
much they weigh. An Illinois dealer purchased a baby scale 
which is placed on the store counter for the convenience of 
customers... On a convenient chart the ages and weights of 
various babies are recorded and the dealer offers a mer- 
chandise prize each month for the proud parents whose off- 
spring tips ihe scales at the most for its age. The idea 
creates good will and interest and is a good inducement for 
customers to come to the store. 
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The 


how to put punch 
into your copy 


by ELDON ROESLER 


that successful ads must be (1) attention-com- 

pelling, (2) interesting, (3) convincing, and (4) 
aciion-inducing. In this article we shall discuss ways 
to attract attention to your ads. 


pyr month, as you remember, we pointed out 


e Two Kinds of Attention 


There are two ways to “compel” attention: (1) attract 
the reader's EYE by making your ad distinctive in 
appearance—use a good layout, good typography, 
and illustrations; (2) attract the reader's MIND by 
having your ad contain an interesting message—use 
a brain-stopping headline and an ad-idea which ap- 
peals to the reader's interests. To illustrate these 
two points, let's analyze the above ads. 

Although its layout is not particularly interesting, 
the original ad, shown at the top left in the group 
above, is definitely an eye-stopper. The large, 
overpowering type the liberal use of white 
space .. . the larger than ordinary size of the 
ad—all these make it almost impossible to over- 
look this ad. 

But the ad is woefully weak in its head line and 
the story it tells. The ad attracts the reader's eye 
but it doesn’t make him sit up and take notice ment- 
ally . . . it doesn’t appeal to any of his self in- 
terests—his desire for profit, better results, easier 
work, more leisure time. It's like fishing with a 
dandy pole and line—but no bait! 


e Variety in Layout 


Now as to the upper of the two revised ads. In 
the first place, we have changed the layout. Instead 
of centering all the headlines and balancing the copy 
blocks on an imaginary vertical axis, we have 
juggled these units so as to give the layout move- 
ment and variety . .. in short, an out-of-the-or- 
dinary appearance. 

At the same time, we have featured the special 
offer (the boxed item below the headline in the 
original ad (in case you overlooked it, just as we did 
at first) because a chance to save money is always 
attention compelling. Consequently, in trying to at- 
tract the reader’s MIND to our ad, we have aimed 
at one of our best targets—his desire for profit. 
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ILLUSTRATIONS used in 
the above ads were taken 
from the Meyer Both Gen- 
eral Newspaper Service and 
Stanton Superservice. Your 
local newspaper can furnish 
them —no charge for you! 


SEND US YOUR ADS! Take advan- 
tage of this chance to get free con- 
structive criticism. Names of contribu- 
tors will be held in confidence and 
will not appear in the reproductions. 


Mail ‘em in today! THE EDITOR. 


The chick and livestock illustrations serve a double 
purpose. Being pictorial, they attract the eye; and 
since they're pictures of farm animals they're bound 
to attract mental attention of farmer-readers (our po- 
tential customers) because of their intimate associa- 
tion with the farmers’ interests. 


In the bottom ad we have made still another varia- 
tion in the layout. We have set the inside box at 
an angle—thereby making the ad stand out, because 
most ads have a vertical set-up. The slanting box 
serves another purpose as well; it gives the layout 
a dynamic, flowing S design. (The layout of the first 
revised ad is patterned after a rough reverse-C design 
—letters of the alphabet are often used as models in 
layout and design!) 

With reference to mental attention, this ad is also 
a vast improvement over the original. It doesn't 
merely say, “We're Willing to Sell Feeds to Any- 
one’—it dramatizes its message by showing a dom- 
inating illustration of a scientist and by featuring a 
forceful, challenging headline. It says, in effect, 
“Evidence PROVES That Embee Feeds Mean More 
Money and Better Results for YOU!” It's a brain- 
stopper! 
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@ CLARENCE VAN GUNDY and Frank 
Dowling have each purchased an interest 
in T. E. Hamman & Co., Arcola, Ill. Mr. 
Van Gundy will manage the firm's ele- 
vator at Filson while Mr. Dowling will be 
in charge at Kemp. 
ACCEPTS NEW POSITION 

Ben O. Anderson, sales manager, North 
East Feed Mill Co., Minneapolis, Minn., 
has resigned to accept a position as 
manager of the newly-formed by-products 
division of the Superior Packing Co., St. 
Paul, Minn. Mr. Anderson has been en- 
gaged in the feed business for the past 
20 years and is well known to the trade. 
The Superior Packing Co. under his di- 
rection will market meat scrap, tankage, 
bone meal and blood meal to the retail 
trade. 


THIS Duluth-Superior Milling Co. 
plant now King Midas owned. 


is the one and only 
asset that compe- 
tition cannot un- 
dersell or destroy. 


UNDREDS of successful feed merchants, many 
of whom have distributed Arcady Feeds for 5, 
10, 15 years or more—vouch for the dependable re- 
sults which are blended into every sack bearing the 


familiar Arcady trade mark. 


We are grateful to our many friends for their con- 


tinued patronage and pledge 


ourselves to do all within 


our power to continue to merit their kind cooperation. 


ARCADY FARMS MILLING CO. 
General Offices—223 West Jackson Blvd. 
Chicago 


LABORATORY 
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SuperiorPlantBought 
By King Midas 


Following extensive improvements and 
installation of new machinery, the former 
plant of the Duluth-Superior Milling Co., 
Superior, Wis., which was recently pur- 
chased by the King Midas Flour Mills, 
will be placed in operation by August 1. 
The mill has a storage capacity of 60,000 
barrels of flour and 800,000 bushels of 
grain. After improvements are completed 
the milling capacity will be approximately 
3,000 barrels per day. 

New equipment being installed includes 
Allis Chalmers rolls, purifiers and sifters. 
The mill was formerly operated by steam 
but is now being electrified. General Elec- 
tric synchronous motors will supply the 
power. 

The mill is located on Lake Superior 
and shipment can be made by lake as 
well as rail. The Milwaukee road and 
the Northern Pacific both supply trackage 
facilities. 

With the acquisition of the new prop- 
erty, King Midas has a potential milling 
capacity of more than 7,000 barrels a day. 
Its mill at Hastings, Minn., is capable of 
turning out 3,500 barrels and the Minnne- 
apolis plant can handle 900 barrels a 
day. Both durum and bread wheat will 
be milled at the Superior unit. 


OHIO 

H. A. Barrett is building a feed store 
on the site formerly occupied by an aban- 
doned warehouse of the Sparks hardware 
store at Wilmington. 

Victory Feed & Seed Co., Marion, was 
the victim of burglars who forced open the 
safe on the night of April 8. About $5.00 
was the total loot, the Saturday's receipts 
having been deposited in the bank pre- 
vious to closing. 

Falknor elevator, Kessler Station, recent- 
ly purchased by E. W. Pearson and B. F. 
Stallsmith was taken over by the new 
owners, April 17 and is being operated 
under the management of James Clark. 

W. C. Hoffman has opened a feed and 
grain business at Homeworth. 

Huston Grain Co., Amanda, has installed 
a new feed mixer. 

E. E. Keller and Everett Baier have 
formed a partnership to operate the Belle 
Center Hay & Grain Co., Belle Center. 

H. B. Speck, engaged in the milling in- 
dustry for many decades at Bloomville, 
has sold his business to E. N. Troyer, 
Millersburg, and will retire. 
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western grain, feed men 


Look 


at sioux city convention 


ERCHANDISING came into 
its own at the annual con- 
vention of the Western 


Grain & Feed Dealers association 
in Sioux City May 1 and 2. Almost 
every speaker on the program, and 
leaders of many of the discussions 
on the floor, emphasized in one 
way or another the need for coun- 
try grain men to do a better job 
of selling themselves, their products 
and their services to the public. 

The theme of the meeting was 
“Let’s Look Ahead,” and look 
ahead the convention did, in the 
feed industry, the soybean industry, 
barley marketing, river transporta- 
tion of grain and many other fields. 

Underlying all the comment, how- 
ever, and coloring every discus- 
sion, was the question of govern- 
ment activity in all these fields of 
business. The problems raised by 
the government corn program were 
clearly uppermost in the minds of 
the dealers attending the conven- 
tion, and great interest was shown 
also in federal crop insurance, and 
government research into barley 
marketing, and proposed price-fix- 
ing legislation, and possible 
changes in the federal wage-hour 
law affecting the “area of produc- 
tion” exemption, and the likely ef- 
fect on interior markets of an in- 
ternational barter of goods such as 
is being considered with Great 
Britain. 

In almost every case, after un- 
easy contemplation of the possible 
effects of government activity, the 
various speakers returned to the 
conclusion that the greatest security 
and profit for the local dealer lies 
in the direction of more thoughtful 
and aggressive merchandising of 
his services to his community, to- 
gether with cooperation so far as 
possible with government agencies 
now in the field. 

Outstanding among the resolu- 
tions adopted was a declaration 
that the “principle of farm equality 
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as expressed in present federal 
legislation” should have a fair trial, 
under regulations that recognize 
the economic importance of all 
branches of the present grain and 
feed trade. The organization ex- 
pressed its desire to cooperate in 
any way to bring a solution to the 
farm problem. 

Sam Eastlack, Schaller, Ia., was 
elected president for the coming 
year, and Hugh Hale, Royal, Ia., 
was named vice president. Ron 
Kennedy, Des Moines, was re- 
elected secretary-treasurer, and 


new directors added to the board 
are Gerhard Larson, Manson, Ia., 
Ellis Mueller, Calamus, Ia. and A. 
B. Traeder, Farmers Cooperative 
Elevator Co., Odebolt, Ia. 

Branded as one of the most suc- 
cessful meetings in the history of 
the Western association, the Sioux 
City convention from start to finish 
gave evidence of the intense in- 
terest being taken by the grain and 
feed industry in organized effort. It 
was attended by about 250 dealers 
from Iowa, Nebraska, South Da- 
kota and Minnesota, and dozens of 
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representatives of all the larger 
terminal markets. 

Ray Bowden, executive vice 
president of the Grain & Feed 
Dealers National association, gave 
a report on affairs in Washington 
which evoked great interest and 
brought out numerous questions on 
the probable future trend of govern- 
ment agricultural programs. 

At a special luncheon meeting 
which packed the ballroom, Dr. J. 
G. Dickson, University of Wiscon- 
sin described the survey taken each 
year by the federal government to 


locate the best quality barleys for 
malting purposes, and warned the 
local shippers they would have to 
market their barley on a quality 
basis in the future. He pointed out 
that misrepresentation of the origin 
of poor quality barley always re- 
sults in a “black-listing” of the of- 
fending territories, wreaking a 
hardship on the quality producers 
and shippers over large areas. The 
discussion which followed had to be 
broken off short for the afternoon 
session, and Dr. Dickson was kept 
busy the rest of the day answering 


| For Modern Plants 


the questions of shippers who but- 
tonholed him with their particular 
problems. 

The probable future of the soy- 
bean industry in the Missouri river 
country was outlined by Austin 
Sturtevant, Chicago, who described 
many problems which arose in the 
early days of the industry in Illi- 


nois, and told how these were 
handled. 
Mr. Sturtevant told the dealers 


not to be afraid to handle soybeans, 
because they are as easy to keep 
in condition as many other grains. 
He urged members of the country 
trade to be alive to this new in- 
dustry, to be ready to profit from 
the handling of the beans and the 
merchandising of the soybean oil 
meal. He told of the new plants 
being erected in the western ter- 
ritory, at Omaha and Des Moines, 
and also commented on a 90-day 
maturing variety of bean being 
used experimentally in Nebraska 
this year. 

“If this variety is sucessful the 
horizon of the soybean industry will 
be moved hundreds of miles farther 
north,” he pointed out. 

An impromptu panel discussion 
on the government corn program 
was instituted on the Monday atfter- 
noon program. Ed Ellison, Iowa 
state corn loan supervisor, was put 
on the panel along with a couple 
county agricultural conservation 
committee men and three dealers. 
Numerous questions on the coming 
program were asked, and this dis- 
cussion again had to be cut off to 
make way for the rest of the pro- 
gram. 

Judge Leon Powers, head of the 
FCA setup in Omaha, described 
the federal farm loan system, and 


They Call Ibberson 


This plant, recently completed, gives the Farmers Elevator 
Co., Elmore, Minn., increased capacity for the merchandising 
of feed. The modern feed mill unit is capable of grinding, 
mixing, cracking corn and crushing. Attached to it is a ware- 
house with a combination retail store. 


Write in Full Confidence 


No obligation for consultation. Get our book of IBBERSON 
built Grain Elevators and Feed Mills. Sent FREE upon request. 


MINNEAPOLIS: MINN | 


told the convention every attempt 
is being made to operate the vari- 
ous loan agencies on a strictly 
businesslike basis. 

The annual banquet the first eve- 
ning of the meeting was attended 
by nearly 400, with J. C. Mullaney, 
president, the Sioux City Grain Ex- 
change, as toastmaster, and Dr. 
John L. Davis, New York, as a 
featured speaker. 

Tuesday, May 2, the program 
was opened by Ransom McKee, 
Muscatine, Ia.. grain and feed 
dealer, who described the move- 
ment last year of approximately 


(Continued on Page Forty-one) 
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RECEDING the annual convention of 

the Central Retail Feed association in 
Milwaukee June 5 and 6, district clubs 
and dealer groups held a series of meet- 
ings in various parts of the state. 

The Central Wisconsin District Dealers 
club was organized at a meeting held 
at Colby, Wis., May 4. Paul Gebert, 
Lincoln Mills, Merrill, Wis., was elected 
president and Frank Albrecht, Athens Co- 
operative Produce Co., Athens, Wis., sec- 
retary. The new club will include Clark, 
Wood, Marathon, Taylor and _ Lincoln 
counties. Various trade problems were 
also discussed at the meeting with Claude 
Whitney, Harmony Cooperative Produce 
Co., Colby, serving as chairman. Another 
gathering is to be held some time in 
July. 

On May 8, dealers from several coun- 
ties assembled at the Carlton hotel, 
Watertown. The proper handling and 
shipping of barley was discussed by A. 
L. Flanagan, Fraser-Smith Co., Milwau- 
kee, and Walter Holstein, Mohr-Holstein 
Commission Co., Milwaukee. Mr. Flana- 
gan pointed out that all shippers are 
penalized when a plugged or high-loaded 
car is received on the market. He urged 
dealers to maintain a good reputation 
for even loading. 


MANUFACTURERS HEAR EDITOR 


A. B. Smeby, editor of “Markets” was 
the principal speaker at a meeting of the 
Northwest Feed Manufacturers and Dis- 
tributors association at a meeting held 
in Minneapolis May 8. Mr. Smeby gave 
a forecast on business and analyzed the 
stock situation. 

The association appointed a nominat- 
ing committee to choose officers for the 
ensuing year and named C. E. McCart- 
ney, Purina Mills, Inc., Minneapolis as 
chairman. 


College Convention 
For Pennsylvania 


Members of the Pennsylvannia Millers 
& Feed Dealers association will take a 
short-short course in agriculture when they 
spend three days, June 7, 8 and 9, at 
State College, Pa., for their annual con- 
vention. Instructors will be doctors and 
professors of the Pennsylvania State col- 
lege staff. 

Dr. H. O. Triebold will discuss spoilage 
problems in the cereal industry and Dr. 
R. V. Boucher will explain the effect of 
storage on nutritional values of feedstuff. 
The wheat breeding program at the col- 
lege will be reviewed by Dr. C. F. Noll, 
and Dr. C. O. Cromer will tell how to 
eradicate harmful weeds in grain. 

Prof. Robert Olmstead who in past years 
has always addressed the convention 
takes on a new duty. He will direct the 
recreational activities which include, golf, 
cards and special college sports. 
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held by district 
groups of dealers 


Emil J. Blacky, editor of The Feed Bag, 
analyzed the itinerant truck bill which 
has been introduced into the Wisconsin 
legislature and presented details on the 
Central Retail Feed association conven- 
tion to be held in Milwaukee. Open dis- 
cussions followed both talks. 


Sam Lien, Northern Supply Co., Amery, 
Wis., was elected president of the New 
Richmond District Dealers Club at a meet- 
ing held at New Richmonnd, Wis., May 
9. John Jensen, Luck Cooperative Ex- 
change, Luck, Wis., was chosen vice 
president and Ardell Clausen of the same 
firm secretary-treasurer. 

The principal speaker at the meeting 
was Asher Howard, Minneapolis, who dis- 
cussed a plan to eliminate taxes on 
farms. David K. Steenbergh, publisher of 
The Feed Bag, reviewed the Wisconsin 
itinerant truck bill and announced Cen- 
tral association convention plans. A film 
entitled “Soils” was shown by the Ameri- 
can Agricultural Chemical Co. A. H. Ut- 
oft, Farm Service Co., Luck, served as 
chairman of the meeting. 


Big Stocks —:.. Big Orders 


of VITAND “A” and “D” Fortified COD LIVER OIL 


VITAND is processed under rigid chemical and biological laboratory 
control, then shipped in tank cars and steel drums to convenient cen- 
tral distribution points . . . that feed manufacturers can get it 
quickly, carry smaller inventories, and keep down freight charges. 


Fatilied CO 


is manufactured in this large modern plant at Boonton, N. J. 


Out of VITAND’S years of use—in 
different climes—and in various types 
of feeds—has come its reputation as a 
trustworthy “A” and “D” re-enforcement 
for high vitamin poultry and animal 
feeds. Its makers, NAPTHOLE, INC., 


LIVER OIL 


direct importers, refiners and processors 
of edible oils, stand high in the trades 
as a source of dependable products. 

VITAND contains minimums of 3,000 
U.S.P. units of “A” and 400 A.O.A.C. 
chick units of “D,” per gram. 


Write to NAPTHOLE, Inc., Boonton, N. J. or these distributors: 


NORTHRUP, KING & CO., Minneapolis 
JESSE C. STEWART CO., Pittsburgh 
WARNER’S MILLS, Alliance, Ohio 
HAYNES MILLING CO., Portland, Ind. 
Vv. E. HERTER CO., Dayton, Ohio 


KING BROTHERS, Philadelphia 
MICHIGAN FEED & GRAIN CO., Detroit 
SAM KRAUS, Fort Wayne, Ind. 

WOOSTER FEED MFG. CO., Wooster, Ohio 
FARLEY FEED CoO., Janesville. Wis. 


CORN BELT SUPPLY CO., Sioux City, lowa 
Also Warehouse Stocks at: CHICAGO, ILL. INDIANAPOLIS, IND. LANSING, MICH. 
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@ UNITED FEED CO., Toms River, N. J., 
was robbed of more than $200.00 recently 
by safe crackers. H. J. Samuelson, propri- 
etor, reported that the entire amount stolen 
was in cash. 

@ GLENN H. BILLINGS has purchased the 
O'Brien feed mill, Sandy Creek, N. Y. 

——— > — 
@ GEORGE O'BRIEN, founder and presi- 
dent of the O’Brien Milling Co., Green- 
ville, Ohio, died April 8 at his home. He 
was 72 years old and organized the firm 
in 1919. 

@ WESTPHALIA MILLING CO., Portland, 
Mich., is remodelling its plant and install- 
ing new elevating equipment. 


Whether 


he’s right or not we’ll have 


VY) ORKING on the theory that weather 
cycles repeat themselves every 23 
years, E. B. Tustin, advertising manager, 
Worcester Salt Co., New York, has pre- 
pared a summary of what may be ex- 
pected for the balance of 1939. He invites 
dealers to observe how well he has 
guessed in his long distance forecast. Mr. 


DEALERS PROFIT AS 
POULTRYMEN SWING TO THE 
FUL-O-PEP REARING PLAN 


There's money in the Ful-O-Pep dealership. Write for details 
and cash in on the demand for Ful-O-Pep Poultry Feeds 


Hered the Line They're LiningUpFor 


y Ful-O-Pep Growing Mash has the 


Famous Oatmeal Base! 


VY Ful-O-Pep Rearing Plan Saves Up 
To ¥3 to 2 Feed Cost! 


y Ful-O-Pep Advertising Leads 
the Field! 


H™ make your business better by getting de- 
tails on the Ful-O-Pep dealership. Make 1939 


a banner year for profits. For Ful-O-Pep Growing 


Mash is a winner. The Ful-O-Pep Plan of Rearing 


helps your customers save up to to 144 0n feed cost. 


And they thank you for it. Write today for details. 


THE QUAKER OATS COMPANY, CHICAGO, ILL. 


Weather 


Tustin’s predictions follow: 

“Mark Twain once said that ‘everybody 
talks about the weather but nobody does 
anything about it.’ That something can be 
done about it, however, at least as far as 
predicting it is concerned is indicated by 
the high measure of accuracy attained by 
long range weather predictions based on 
a 23 year cycle of weather recurrences 
and has led me now to review the weather 
for 1916, in the hope that it will furnish 
clues to general weather to be expected 
for the balance of 1939. 

“The most notable feature is the record 
breaking heat to be expected in the cen- 
tral part of the United States in July and 
August. A severe drought may be looked 
for in Kansas, Oklahoma, Missouri, and 
adjacent sections in July and the continu- 
ous heat may be expected to last through 
the first half of August in these interior 
states, including Iowa. 

“A brief summary of the weather pat- 
tern to be anticipated east of the Rocky 
mountains in the light of the 23 year 
cyclical theory is given. If the weather 
pattern of 1916 is repeated, here is what 
to expect in 1939. 

“APRIL: Warm in region of Great Lakes, 
and the Northeastern and Southeastern 
parts of the United States; cool elsewhere. 
Local heavy rains in Texas and areas to 
the northeast of this state. 

“MAY: Cool in Northwest; warm in 
Southeast. Heavy rain in Mississippi val- 
ley; rather dry in Southwest. 

“JUNE: Cool in general but warm in 
Southwest and Southeast. Heavy rains in 
lower great Plain states. Rainfall in East- 
ern and Southern Kansas and Middle 
Atlantic states. 

“JULY: Very heavy rains in Southeast; 
light precipitation in Central states; ex- 
treme heat and drought in Kansas, Okla- 
homa, Missouri and adjoining regions. 
Seasonal temperatures in Atlantic coast 
districts. 

“AUGUST: Continuously hot and dry in 
Central and North Central states first half 
of month. Warm in the East. Cool in the 
far West, cool wave spreading over Cen- 
tral and Eastern districts toward close of 
month. 

“SEPTEMBER: Average temperatures. 
General rains relieving drought. 

“OCTOBER: Light rain fall except heavy 
in Southeast. Killing frosts as far south as 
Texas, Oklahoma, Alabama and Missis- 
sippi the middle of month. Mild in East. 

“NOVEMBER: General mild weather in 
most sections east of Rocky mountains. 
Heavy rains from Kansas northeastward to 
Lake Michigan and in Florida. Damaging 
cold weather in Southern states. 

“DECEMBER: First half of month abnor- 
mally warm, second half cold, 10 to 15 
degrees below average. Considerable 
stormy weather in the far West.” 
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pigs and chickens on 


Tests 


convince doubtful customers 


TARTING a small hatchery 

and feeding a couple of Po- 

land China litter mates right 
in the feed store have increased the 
commercial feed volume of the 
Mitchell Coal & Feed Co., Mitchell, 
Ind., by 500 per cent since Janu- 
ary l. 

Which, as Manager Chas. O. 
Beer expresses it, ‘is really going to 
town. The first of the year we 
opened a 21,000-egg hatchery in 
one room of the buildings,” he ex- 
plained. “A little later we started a 
private comparative feeding test 
using two pigs of exactly the same 
size. We called the pigs Paul and 
Charley, the former getting all the 
shelled corn he could eat, the lat- 
ter receiving a mixture of ground 
corn and commercial swine supple- 
ment at the ratio of 100 lbs. of sup- 
plement to 566 lbs. of ground 
shelled corn. Of course, Charley 
outdistanced his brother in gains, 
putting on about 95 lbs. in 60 days, 
while Paul was hard put to gain 
even 35 lbs. 

“So striking was the contrast that 
farmers began to comment: ‘If com- 
mercial feed will do that to pigs, it 
should have the same effect on 
cows or chickens.’ Immediately our 
commercial feed volume upped— 
and it has been very rapidly jump- 
ing ever since. 

“How did the little hatchery also 
contribute to sales increase?”, he 
continued. “Well, sir, there are al- 
ways people who like to continue 
a course of action with a minimum 
of interruption or disturbance. We 
sell them chicks. They buy starter 
mash largely as a matter of course. 
Proper cultivation may result in 
selling grower and laying mashes 
later. In addition to direct profits I 
like to regard our hatchery as a 
form of self supporting advertising.” 

Mr. Beer’s chick business is 90 
per cent strictly local and it has 
brought him into contact with peo- 
ple who might never, under other 
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circumstances, have entered his 
place of business. He has a pleas- 
ing friendly personality, the type of 
fellow who inspires confidence 
readily and naturally. 

“The principle of visual feeding 
demonstration in the feed store is 
not new here,” Mr. Beer continued. 
“Last year we featured poultry in 
batteries and made an unquestion- 
able case for commercial mash 
superiority. So I started feeding the 
pigs this spring with a definite idea 
in my mind. We plan to feed out 
various experiments in the future 
and feel certain they will contribute 
to the further increase in the volume 
of business we will do here.” 

An earnest advocate of coopera- 
tion with the feed manufacturer, 
Mr. Beer points out the importance 
of keeping an eye on the manufac- 
turer's local mailing list. He thinks 
this is a good bet that many dealers 
are overlooking. 

As is the case with so many other 
successful men, Mr. Beer has the 
valuable assistance of his wife. She 
is as much interested in feed mer- 
chandising as he and is on the job 
every day in the week. They start- 
ed with a little feed mill equipment 
just three years ago. Previously, 
another man had the business, 
featuring a nationally-advertised 
brand of commercial feeds. 

“In due time I had that feed fran- 
chise myself and it’s the one that is 
mighty profitable for me today,” he 
pointed out. “While Mrs. Beer and 
I had handled the business before, 
when we got out into commercial 
feed merchandising we had to have 
help. Now, we have two men regu- 
larly working here at the plant. Two 
or three others keep busy selling 
feeds on a special arrangement and 
to help these men, we deliver com- 
mercial feeds to the farm free of 
charge. Somehow, we have just 
gradually widened our scope of ac- 
tivity but I can say truthfully that 
since the first of the year we really 


MEL WRIGHT, feed store 
owner at Chattanooga, 
Tenn., believes in attracting 
the attention of customers. 
Here is the large chicken 
which fronts his place of 
business and which is doing 
a good advertising job for 
him. 


got the swing of it, and learned the 
secret of modern streamlined com- 
mercial feed merchandising.” 

With business jumping and feel- 
ing grateful for everything, Mr. Beer 
is naturally optimistic and happy. 

“It's work and lots of it but in 
this business you have the feeling 
that you're in a useful worthwhile 
occupation.” he declared. “I can't 
think of anything that yields a 
greater degree of satisfaction than 
the modern retail feed business.” 


@ J. R. W. JOHNSON and E. H. Healey 
have purchased the Excello feed manu- 
facturing plant at St. Joseph, Mo. Mr. 
Johnson is president of the new firm 
which will operate as Excello Mills Co. 
and Mr. Healey is secretary and treas- 
urer. 

@ FARMERS ELEVATOR CO., Barnes- 
ville, Minn., has built an addition to its 
office with a full basement in which a 
hot air furnace has been installed. 


@ GEORGE WIEST has sold his feed 

store and mill at West Union, Ia., to 

Chester R. Barr of Waukon. The plant 

will be remodelled by the new owner. 


@ ROCKY MOUNT GROCERY & MILL- 
ING CO. plant, Rocky Mount, Va., was 
destroyed by fire April 12. Loss was esti- 
mated at $50,000. 


FLOUR CONVENTION 
The National Association of Flour Dis- 
tributors will hold its annual convention 
at Baltimore, Md., May 22 and 23. The 
Baltimore Flour club will be host to the 
visiting delegates and will direct the con- 
vention program. 
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OFFER GUIDE SERVICE 


Corn Products Sales Co., 17 Battery 
Place, New York, N. Y., has selected 25 to 
30 men and women from its personnel to 
serve as guides for any out of town cus- 
tomers who plan to visit the World's Fair. 
Headquarters for this service will be at the 


@ CHARLES H. BARNHART, Butler, Pa., 
has sold his feed store to the Farm Service 
Co. but will remain as manager. 

@ G. R. TREANOR, Litchfield, Minn., has 
leased the Mantorville feed mill, Mantor- 
ville, Minn., and is installing new equip- 
ment. 


PRO 


ITRAG 


(OU 


RAGIN 


company’s offices. 


Welcome to Milwaukee 
Central Retail Feed Dealers 


Our entire organization is lending its full support to the success 
of your annual convention, June 5 and 6. We want you to visit our 
plant in Milwaukee and inspect our modern laboratory. We will 
furnish transportation to our plant and back to the hotel. You and 
your friends are invited to visit us in Parlor H on the fourth floor of 


the Schroeder hotel. 


THE NITRAGIN CO., Inc. — MILWAUKEE, WIS. 


ESSENTIAL 
MINERALS 


Calcium. . . 28.60% 


Phosphorus 13.11% 
(practically 2 to 1) 


Actual chemical analysis of 
bone shows a ratio of two 
parts calcium to one part 
phosphorus. This identical 
ratio, in a form readily assim- 
ilated in the digestive tract, is 
supplied by Red “W” Special 
Prepared Steam Bone Meal. 


Special Prepared 
Steam Bone Meal 


ORDER A wba NOW 


The “priceless ingredient” 
of good feed formulas. 


Chicago, Kansas City, Oklahoma City, 
Cedar Rapids, Albert Lea, Omaha, 
Philadelphia, Boston, Los Angeles, 
New York, Columbus, Ga. 


Vitamin E Tests 
Are Reviewed 


Recent work conducted by Dr. Evan 
Shute of the University of Western On- 
tario, London, Ontario, Canada, indicates 
that the presence or absence of vitamin 
E can be determined by testing the blood 
of the individual in question. 

Reviewing Dr. Shute’s work, the Journal 
of the American Veterinary Medical as- 
sociation in its April 1939 issue, points 
out that encouraging results have been 
obtained in this field. In addition to work 
on animals, observations have been re- 
corded on more than 1200 humans, male 
and female. 

Apparently the Shute test, while not at- 
tempting to be a specific test for preg- 
nancy or for such reproductive diseases 
as Bang's disease, does supply a gauge 
for vitamin E deficiency, however pro- 
duced, in abnormal gestations, in acute 
infections, luetic invasions and in malig- 
nant cell formations. 

Shute seems to have shown, according 
to the medical journal, that vitamin E de- 
ficiency is quite widespread, that it is 
often so pronounced that large initial 
quantities of wheat germ oil are required 
to saturate the individual, that green feeds 
do not replace wheat germ oil as a source 
of vitamin E for the correction of preg- 
nancy disorders and that abortive tenden- 
cies due to lack of vitamin E can be 
corrected by early diagnosis. 


Employment Bureau 


A complimentary, confidential service — 
address your inquiries to The Feed Bag 


POSITIONS WANTED 
SALES EXECUTIVE — Profit making record in 
actual salesmanship and director of sales staff. 
Willing to work anywhere. Refer to No. 2394, 
The Feed Bag, Milwaukee, Wis. 


FEED MILL SUPERINTENDENT with 20 years 
of wide experience in all phases of feed pro- 
age ey Willing to go anywhere. Refer to 

o. 439, c/o The Feed Bag, Milwaukee, Wis. 

ASSISTANT MANAGER OR ‘BOOKKEEPER — 
Special training in bookkeeping and higher ac- 
countancy. Ohio or Western Pennsylvania loca- 
tion preferred. Age 33, married. Refer to No. 
2039, The Feed Bag, Milwaukee, Wis. 


MANAGER OR ASSISTANT, also experience 
in mixing feeds, buying and selling. Excellent 
references. Illinois, Iowa, Wisconsin or Michi- 
gan territory preferred. Age 39, married. Refer 
to No. 3139, c/o The Feed Bag, Milwaukee, Wis. 


POULTRY SERVICEMAN and salesman, agri- 
cultural school graduate; ten years’ experience. 
Age 27, single. Willing to travel. Refer to No. 
339, The Feed Bag, Milwaukee, Wis. 


POSITIONS AVAILABLE 

MACHINERY AGENT—Opportunity for estab- 
lished machinery agent with one of the largest 
manufacturers of feed mill machinery. Desire 
to make exclusive franchise arrangement with 
an energetic machinery salesman in Minnesota, 
Wisconsin, Michigan and New York. Refer to 
No. 139A, c/o The Feed Bag, Milwaukee, Wis 


EXPERIENCED SALESMAN calling on feed 
dealers, jobbers and manufacturers to sell well- 
known brand Cod Liver Oil, etc., on com- 
mission basis. Several territories open. State 
experience, territory now working. Refer to No. 
3039A, c/o The Feed Bag, Milwaukee, Wis. 


SALESMAN — Full time, salary plus commis- 
sion basis. Have several openings in produc- 
tive territories to sell poultry and livestock 
remedies. Agricultural and feed trade expe- 
rience useful but not essential. Refer to No. 
394A, c/o The Feed Bag, Milwaukee, Wis. 
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—depreciation 


(Continued from Page Fourteen) 


Obsolescence is another form of depre- 
ciation, even more difficult to estimate. It 
pays to keep up-to-date with equipment 
for merchandising and servicing. In these 
fas' moving days, machinery may grow 
obsolete in 5 years, which means that it 
should be written off in that time, even 
though the equipment is in good working 
order. If a feed dealer can anticipate 
obsolescence, which isn't easy, he can peg 
the annual depreciation charge in order 
to write down the asset to scrap value by 
the time is becomes obsolete, otherwise, 
he must charge surplus or net worth with 
the remainder or balance on the asset 
account when the equipment is scrapped 
for something more modern. 

It is unwise business procedure to keep 
an asset on the books at actual cost and 
then write it off against profit and loss all 
in one year, the year when it is scrapped 
for a replacement unit. This gives a dis- 
torted view of profits for that particular 
year. Faced with this situation, it is better 
to write off the asset against surplus or net 
worth directly—not allowing the transac- 
tion to pass through the profit and loss 
statement at all. 


Calendar 


of coming events 


Illinois Grain Dealers Association, 
Abraha.n Lincoln Hotel, Springfield, 


Kansas Grain, Feed and Seed Dealers 
Association, Hotel Continental, 
Kansas City, Mo. . May 19 and 20 


Missouri Grain, Feed & Millers Asso- 
ciation, Elms Hotel, Excelsior 
Springs, Mo. . . . . . May 25 


Central Retail Feed Association, 
Schroeder Hotel, Milwaukee, Wis. 
. June 5-6 


Pennsylvania Millers & Feed Dealers 
Association, Nittney Hotel, State 
College, Pa. . . June 7, 8, 9, 


American Feed Manufacturers Asso- 
ciation, Saranac Inn, Saranac Lake, 


American Seed Trade Association, 
Fairmont Hotel, San _ Francisco, 
Calif. . a . June 12-15 


Ohio Grain, Mill & Feed Dealers As- 
sociation, Commodore Perry Hotel, 


Toledo, Ohio . . June 18-20 
World's Poultry Congress, Cleveland, 
Ohio. . . . . July 28-August 7 


Grain & Feed Dealers National Asso- 
ciation, Nicollet Hotel, Minneapolis, 
Minn... . . . . October 2-3 


NATIONAL FEED WEEK, Third An- 
nual Celebration . October 16-21 


NEW MILK BOOK 

The Borden Co., New York, has issued a 
comprehensive book on milk. It presents in 
brief form the chemical, physical and vita- 
min properties found in milk and also gives 
other practical information on the subject. 
Copies may be obtained by writing the 
Borden Co., 350 Madison avenue, New York. 


OAT MILL FEED 

Two booklets on oat mill feed and its 
usefulness and value in livestock rations 
have been issued by the agricultural experi- 
ment station of the University of Wisconsin, 
Madison. The material was compiled by 
A. W. Lathrop and G. Bohstedt with the 
collaboration of A. H. Walker and H. J. 
Deobald. Copies may be obtained by writ- 
ing direct to the station. 


MAKE FLAKED CEREALS 

The Flaked Cereal Corp., 223 W. Jack- 
son boulevard, Chicago, Ill., which was 
recently organized is now in full operation 
manufacturing toasted corn flakes for dog 
food manufacturers. Three shifts of 24 
hours a day are being employed to supply 
the demand. 

Oil burning ovens, steamers, cookers, 
rolls and packers are included in the 
equipment used to turn out the product. 
The business is set up to serve manufac- 
turers exclusively and a constant supply, 
according to officials of the company, is 
assured. 


Advantages claimed for the product is 
that it is uniform at all times and of a 
large size, especially desirable among 
manufacturers of cereal-type dog foods. 


Spout Type 
Magnetic 
Separator 


Choke Up 
Relief and 
Foreign 
Material 
Remover 


Foreign 
Material 
Deposit 


75% 


MORE 
GRINDING 
AREA 


When remodeling your Elevator or 
Feed Mill or designing a New Plant 


Specify GRUENDLER 
Grinders, Shellers, Corn Crackers, 
Graders, Batch Mixers, Molasses 


Mixers, Truck-Dumps, Elevators 
and Automatic Grain Drags. 


NOW! Moderately Priced! 


To Meet the Budget of Every Feed Producer 


Hammers 
\y lst. Stage 
Cutting 


Write For: 
FREE Illustrated Bulletins 


GRUENDLER CRUSHER & PULVERIZER CO. 


“Offices in Principal! Cities" 


THE NEW GRUENDLER 
Top Casting 
Open for Superior Whirl-Beater 


FEED GRINDER 


Four Stage Operation and 
Double Safety Protection! 


3rd. Stage Largest Capacity of Prop- 
Grinding erly Ground Grist — All 

material is fed directly 
4th. Stage over the entire hammer 
Screening spread, insuring balanced 
mill operation with a life- 
time of service. Ball bear- 
ing constructed to take 
100% overload. Write 
for Information about These 
Proven Mills That Pay 
Larger Returns Year in 
and Year Out. 


Quality 
for Least 
Cost” 


2916 N. Market St. 


NEEDED NEARLY 


fx EVERYWHERE 
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IOFLOW* 


ium Iodide, economi- 
munities need iodine. Even when no goitrous 
“Most suitable iodide preparation COMditions were present, iodized feeds have 
onthe market,” sayshighauthority. increased production. 


Give feeders what they need. Better results for 
feeders mean more profits for you. Most com- 


By using iodized feed, 9.91% greater avera 
IOMAG* pig gain with 10% Jess feed requirements pes 
90% Potassium Iodide, 10% Mag- shown by Evvard and Culbertson of Iowa Sta- 
nesium Carbonate. Finer— more tion. Three tests were made, two lots each, and 
bulky — easier flowing. “none of the pigs of these experiments showed 

We also offer Potassium Iodide, any gross sign of iodine deficiency.” Provide 
your customers with this definite need by mix- 
ixture; anc other ing Mallinckrodt iodides with your feeds. 


ASK FOR SAMPLES a 


according to your needs. NEW YORK 
WRITE TODAY ST. LOUIS 


CHEMICAL WORKS 


‘ 
| 
Established 1885 : 


@ JOHN MANAHAN has taken over the 
seed and feed business of the Farm Ser- 
vice Co., Chatfield, Minn., which he has 
operated for the past eight years. 


e@ A. H. ROFFERS, formerly manager of 
the Farmers Cooperative Produce Co., 
Marshfield, Wis., is now in charge of sales 
on steel, wire and fertilizer for the Mid- 
land Cooperative Wholesale, Minneapolis 
and Milwaukee. He has been replaced by 
Joseph F. Heinzen at Marshfield. Mr. Rof- 
fers is a director of the Central Retail 
Feed association. 


WHEN Northrup, King & Co. in- 
vited the public to attend its radio 
broadcast on April fool's day at 
the ballroom of the Nicollet hotel, 
Minneapolis, here were the results. 
Thousands heard the stars pour out 
nonsense over the air and many 
had to be turned away because of 
lack of space. Shown in the front 
row at the left is C. C. Massie, 
president, Northrup, King & Co., 
and his wife, and directly behind 
them is Frank Sewell, advertising 
manager. 


WATCH 


THIS MILK MARKET 


When Dried Skim Milk gets 
below $3.00 a hundred, 
F.O.B. Wisconsin Creamery, 
it's cheap! And we urgently 
recommend its purchase. 


Wire us for our latest prices! 


Better Built Bags 


BAG FACTORIES - COTTON MILL - BLEACHERY 


INDIANA 

Hawpatch feed and flour mill, Topeka, 
was damaged by fire recently with a loss 
estimated at $10,000. Dan Oesch is the 
owner. 

Mayer Grain Co., Churubusco, was host 
to a large group of feeders at a farm 
meeting held April 5. Feeding experts 
discussed poultry and hog problems. 

Joseph H. Blose has opened the Center- 
ville feed and sced store, Centerville. 

Rue Alexander has purchased the in- 
terests of his partners, Clarence Lawson 
and Ray Smith, in the Pine Village Feed 
Co. Lafayette. 

Carman Supply Co. has made extensive 
improvements at the Lynn feed milling 
plant, Lynn, and has installed a mill corn 
sheller, elevator and other equipment. 

Paul McKinnis and Leo Feigle have in- 
stalled a feed mill and grinder in the 
building formerly occupied by the Wat- 
kins blacksmith shop at Green Hill. 

John D. Kiefer, Kiefer Feed & Supply 
Co., Elwood, entertained his employees at 
a smelt fry at his home, April 14. 

Hoosier Grain & Supply Co., Yoder, has 
installed a new hammer mill and 50 h.p. 
motor. 

B. I. Holser and L. E. Gerber have pur- 
chased the half interest of James C. Pal- 
mer in the Holser-Palmer Co., Walkerton. 
The firm is now being operated under the 
name, B. I. Holser & Co. 


@ PATRON'S MERCANTILE CO., Black 


Earth, Wis., has installed a new feed 
mixer. 


We ship only freshly made 
Wisconsin Dried Milk 


741 N. Milwaukee St., 


LABUDDEFEED & GRAIN Co. 


Milwaukee, Wis. 
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TALK asour 


“It Really Is Better Quality” 


(Quoted from Customer’s Letters) 


. I shall always be a booster for 
Flour—not forgetting the su- 
perior quality of the Bag it comes in— 
and it really is a BETTER QUALITY 
than many of the Flour Bags.” 


WERTHAN BAG CORPORATION 
NASHVILLE — NEW ORLEANS 


Division Sales Office—Board of Trade Bldg. Chicago 


(WERTHAN) 
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McLennan Is Made 
Feed Sales Head 


Dave McLennan, for more than 10 years 
a sales representative for the King Midas 
Flour Mills, Minneapolis, with headquarters 
a: Clear Lake, Wis., has been appointed 
scles manager of the feed division for 
the company. The firm manufactures 
Pickaway poultry feeds, Holsum dairy ra- 
tions and other lines in its plant at Min- 
neapolis. Cari E. Hagan who has been 
manager of the Apple River Mill Co. 
branch at Ashland, Wis., will cover the 
territory for King Midas formerly served 
by Mr. McLennan. Kermit G. Carlson has 
taken Mr. Hagen’'s place at the Ashland 
branch. Mr. McLennan is a familiar figure 
in the trade and his many friends join 
in wishing him much success in their new 
connections. 


@ UNION COAL & SUPPLY CO., Watts- 
burg, Pa., has sold its feed store to the 
Lottsville Milling Co. John Van Cise con- 
tinues as manager. 


@ BENJAMIN J. BURKETT has resigned as 
manager of the Peoples Elevator & Supply 
Co., Fremont, Ohio, and has been ap- 
pointed distributor in Northwestern Ohio 
for the Pillsbury Flour Mills Co. 


@ LOUIS MERRILL has announced that 
he is now owner of the feed mill at 
Pardeeville, Wis., which he has been op- 
erating in connection with the Fox River 
Milling Co. 


@ MICHAEL SEED STORE, Sioux City, Ia., 
has been sold by Mrs. Alice Michael, 
widow of James S. Michael, president of 
the firm, to Berkeley Michael. 


@ R. W. LODBELL and son, George, have 
opened a feed store at Boquet, N. Y. 


MICHIGAN 

Harvey Geddes, proprietor of the Pleas- 
ant Street feed store, has moved his busi- 
ness to a new location at 210 State street, 
St. Joseph. 

East Side Feed & Coal Co., located on 
the Lapeer road, Flint, held a grand 
opening April 21 and 22. The firm is under 
the management of John H. McCormick. 

South Haven Fruit Exchange, South 
Haven, was host to a large gathering of 
farmers at a fish dinner held recently. 
Lyman Peck, McMillen Feed Mills, Inc., 
Fort Wayne, Ind., spoke on modern meth- 
ods of feeding farm animals. 

H. J. Hoenig and R. E. Kilchenman have 
opened a new feed and seed store at 
Blissfield. 

Farmers Grain & Fuel Co., Olivet, has 
added a complete line of commercial feeds 
to its business. 

Frank Daley has opened the Vicksburg 
feed store, Vicksburg. 

Leon Yawger, who operated a grist mill 
at Battle Creek for more than 40 years, 
was killed at his plant April 18, when 
his clothing was caught in a revolving 
shaft. 
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every day in the year all 
over the country radio 
and magazines are selling 
the value to poultrymen 
of feeding their flock pilot 


brand oyster shell. 


OYSTER SHELL PRODUCTS CORP’N 
3615 OLIVE STREET 
St. Louis, Mo. 


PERSHING BUILDING 
New Rochelle, N.Y. 


London, Eng. 


OYSTER SHELL- 
FLAKE 


Now you can fortify your feeds 
with Vitamins A and D in the gran- 
ular form at a cost comparable to 
that of liquids. Use CH-5 — it is 
easy to mix and saves you time. Let 
us send you complete information 
on this newest advance in the Vita- 
min field. CH-5 is manufactured by 
a firm with 20 years’ experience in 
the Vitamin-Iodine field. 


Write Today 


DELAPP & COMPANY 


DUBUQUE, IOWA 


18th and Sycamore Streets 


Mixing 


Provides .. . VITAMINS A andD 


In Granular Form 


FRANCHISES 
OPEN 
... At present we 
have several open- 
ings in our distri- 
butor organization. 
If you are interest- 
ed in obtaining an 
exclusive CH-5 
franchise in your 
territory, write 
immediately. 
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@ FRANK VLACK has opened the West- 
mont Feed & Supply Co., Downers Grove, Ill. 
@ EDWIN W. HARTZELL, manager of the 
Miner-Hillard Milling Co., Wilkes-Barre, Pa., 

died at his home April 3. 


@ NOBLE URDAHL has opened the Karla- 


@ SPURRIER BROS. grain elevator, Plain 
City, Ohio, has been purchased by the 
Ohio Grain Cooperative Association which 
will operate the business after May 15. 

@ FARMERS COOPERATIVE FEED CO., 
Lime Springs, Ia., has installed a new 
feed mixer, grain sheller, cutter and re- 
cleaner. 


POTASSIUM IODIDE MIX 


An intimately blended and milled combination of 
90% Potassium Iodide U.S.P. with Calcium Carbon- 
ate and Calcium Oxide. Protected by U. S. Patent. 


A stable, very finely divided Powder, bulky and free 
running, thus assuring uniform distribution and a 
uniform ration of Iodine in your feeds. 


Write for Sample and Circular 


CHAS. PFIZER & CO., Inc. 


NEW YORK: 83 Maiden Lane CHICAGO: 446 W. Grand Ave. 


— central dealers 


(Continued from Page Twenty-three) 


ficers will be elected as well as 
four new directors—three for three 
years and one for one year. 

At noon Tuesday members will 
again be guests of the Blatz Brew- 
ing Co. at the brewing sternewirt. 
A Dutch lunch and refreshments 
will be served. Tuesday afternoon 
the annual association golf tourna- 
ment will be held. John Haertel, 
P. C. Kamm Co., and George La 
Budde, La Budde Feed & Grain 
Co., are in charge of arrange- 
ments. 

As usual attendance prizes will 
be offered at each session. Five 
$5.00 prizes will be awarded at 
the Monday morning session, and 
an equal amount for the Monday 
afternoon meeting and five $10.00 
bills will be distributed at the Tues- 
day morning gathering. 

The Salesmen’s Club of the Cen- 
tral Retail Feed association will 
hold its annual meeting at a 
breakfast session Tuesday morn- 
ing. Plans for the ensuing year 
will be discussed and new officers 
are to be elected. 


stad Feed & Seed Co. at Kearlastad, Minn. 
Quality ¢ Service ¢ Economy 


For Over 25 Years 


® CALCIUM CARBONATE ® IODIZED CALCIUM 
© POULTRY GRIT © BARNLIME 
© AGRICULTURAL LIMESTONE 


Quick Service Straight or Mixed Cars 
WRITE 


Waukesha Products Corp. © Waukesha, Wis. 


Second Hand 


Pay Prices for... 
Yes, Sir! Brand new, high-efficiency machinery for 
mill or elevator at prices no higher than second- 
hand equipment. Why pay more when you can 
get a Kelly-Duplex Batch Mixer for. 5 
Save Money—a Corn Cracker with 25 bu. per 
hr. capacity. Brand new and under Kelly-Duplex 
Warranty. Only $15 

A fine grinding, new Hammer 
Mill costs only $320 


Write today for catalog and price list of bar- 
gains. Save 50% on your machinery purchases. 


THE DUPLEX MILL & MFG. CO. 
Dept. B-59. Springfield, Ohio 


Complete Mill and 
Elevator Equipment 


Pecos Valley Alfalfa Mill 


TRY OUR 


PECOS SPECIAL 
IT’S BETTER 


Your inquiry would be appreciated. 


Pecos Valley 
Alfalfa Mill Co. 


HOME OFFICE 
HAGERMAN, NBW MEXICO 
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Hubbard Executives 
Taken by Death 


Death within a few days took heavy toll 
among executives of the Hubbard Milling 
Co., Mankato, Minn. 

On April 18, George M. Palmer, presi- 
dert, passed away at his home, and only 
a few hours earlier F. E. Browder, vice 
president of the firm succumbed to pneu- 
monia. 

Mr. Palmer was recognized as the top 
ranking veteran miller. Although 85 years 
old, he remained active in the business 
until a few weeks before his death when 
he suffered a stroke and was forced into 
confinement at his home. 

Mr. Palmer started in the feed business 
as a bookkeeper for the Mankato Linseed 
Oil Co. and joined Hubbard when it 
opened for business in 1878. His progress 
was rapid and he became president in 
1905. 

The death of Mr. Browder followed an 
illness of only two days and he also re- 
mained at his post until stricken. His asso- 
ciation with the Hubbard Milling Co. be- 
gan in 1905 after he had been engaged in 
the milling business at Hannibal, Mo. He 
was 71 years old. 

@ W. A. STANNARD, former secretary of 
the Eastern Federation of Feed Merchants, 
is confined to the Hun Memorial hospital, 
Albany, N. Y., where he is undergoing 
treatment for a lung condition. His host of 
friends join in wishing him a speedy 
recovery. 


checks—for more and better eggs 


healthier cattle—for finishing off 
fo i hogs faster—for increased milk 
—bigger poultry profits— 


Recommend and Sell... . 


CALCIUM CARBONATE 


UNIFORM—CHEMICALLY FIXED 


MANGANESED CALCIUM 


MARBLEHEAD “98” 
PULVERIZED CALCIUM CARBONATE 


y xed with mashes 


tions—easily and wu 
and feeds. 


Write for Samples and Prices 


MARBLEHEAD LIME CO. 


160 N. La Salle St. — Chicago 
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CUSTOMERS... 


You get both with 


ARMOUR’S SUPPLEMENTARY FEEDS 


@ That’s just plain horse sense. Armour’s Supplementary Feeds 
can do a better job for your customers. And that makes them want 
to deal exclusively with you. 

That’s a fact that has been proved by Armour Feed Dealers 
all over the country. Customers have put their stock in market 
shape quicker . . . put on the fine finish and firm flesh that have 
brought better prices. And they’ve given the credit to Armour’s 
Supplementary Feeds. 

That’s why we say, “Switch to the Armour line, and watch your 
store become the‘shopping center’ for feed buyers in your district.” 


ARMOUR’S DIGESTER TANKAGE ... More digestible meat-protein... it’s a 


fast-moving money maker. 


ARMOUR’S MEAT AND BONE SCRAPS...Puts dairies and chicken farms on 


a peak production basis. It’s a year-round volume item. 


ARMOUR ano COMPANY 


U. S. YARDS, CHICAGO, ILL. 


MARBLEHEAD 


ry Our Specialized Service 
for Feed Manufacturers 


As millers of grain specialties 
for feed manufacturers we 
offer you individual, personal- 
ized service which guarantees 
satisfaction. Next time you 
are in the market for any of 
the products listed below let 
us furnish your requirements. Our fast ser- 
vice and quality products make it worth your 
while to buy from us. 


Table Rolled Oats Ground Oat Groats 
Feeding Rolled Oats Oat Mill Feed 
Steel Cut Oat Groats Oat Mill Feed with 
Feeding Oat Meal Molasses 
Pulverized and 
Bolted Oats Screenings 
Whole Oat Groats Steam Crimped Oats 
Steel Cut Wheat Steam Rolled Barley 


FAST SERVICE 


FRUEN MILLING CO. 


MINNEAPOLIS, MINN. 


Pulverized and Bolted 
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“BIG CHIEF” 


HAMMER MILL— 
ORIGINAL—NOT COPIED 
For six years we have 
been making ball-bear- 
ing Crusher Feeder— 
Six seconds for screen 
change — Triple Pro- 
tection Magnetic Sep- 
arator and Two Shear 
Pins. 
Write Us For 
True Facts 


CUSTOM MILLERS SUPPLY CO., Monmouth, Il. 


' 


Order a Mixed Car of 


Golden Loaf Flour 


(The Flour with the Vim and Pep left in) 


Bran ana Middlings 


Zs TENNANT & HOYT Co. 


(Higher in Protein) 


LAKE CITY, MINN. 


* FOR ACCURATE, DEPENDABLE, 


tconomican VITAMIN A D CONTENT IN FEEDS 


ALITY AND SERVICE UNEXCELLED 


Free Is Appointed 
Acme Distributor 


Joe Free, Milwaukee Tallow & Grease 
Co., Milwaukee, has taken on the distri- 
bution of Acme feeds for the state of Wis- 
consin. Mr. Free will maintain his stocks 
at a warehouse near his present plant at 
131 S. Seventh street. 

Acme feeds are manufactured by Acme 
Feeds, Inc., Forest Park, Ill. Their products 
include rations and concentrates for all 
types of livestock and poultry. 

Mr. Free announces that sales will be 
made exclusively through retail dealers. 
The Milwaukee Tallow & Grease Co. man- 
ufactures Big Chief meat scraps. It was 
organized in 1931 by Mr. Free who was 
formerly a feed dealer at Columbus, Wis. 


IODINE SALES GAIN 

An increase of 55 per cent in the sales 
of potassium iodide to feed and supple- 
ment manufacturers for the first three 
months of 1939 as compared to the same 
period last year is reported by the Iodine 
Educational Bureau, New York, N. Y. The 
gain in 1938 over 1937 for similar periods 
was 35 per cent. 


PLAN ALFALFA MILL 
Pecos Valley Alialfa Mill Co., Hagerman, 
NW. M., has purchased two acres of ground 
at Worstville, Ohio, on which a new alfalfa 
plant is being constructed. It is expected 
to be in operation shortly. 


pray your 
poultry houses, but has recom- 
mended what to use. It is anthra- 
cene oil carbolineum—not just 
“carbolineum”. One application 
lasts from 1 to 3 years. C-A wood 
preserver (CARBOLINEUM 
AMERICA) guaranteed by 
affidavit to be like that recom- 
mended in Government Bulletins. 
See our ad in the Feed Bag 
Annual, or write 


C-A Wood Preserver Company 
6624 Delmar Blvd., St. Louis, Mo. 
Pioneers and 53rd year in the 
carbolineum business in the U. S. 


C-A Wood Preserver Co., Austin, Texas; 
Sunset Feed & Grain Co., Buffalo, N. Y.; 

. J. Hayes, Charlotte, N. C.; Magnolia 
Seed Co., Dallas, Texas; E. H. Hughes, 
Greenville, S. C., A. G. Bemmels, Minn- 
eapolis, Minn.; Barber Laboratories, New 
Orleans, La.; McLeod, Portland, 
Ore.; Coast Chemical Dist., San Fran- 
cisco, Cal.; A. A. Dally, Seattle, Wash. ; 
Shapleigh Hardware Co.,.St. Louis, Mo.; 
Bakewell & Hansard, St. Petersburg. 
Fla.; A. D. McKerrow, Worcester, 
Mass.; F. J. Rathburn, Detroit, Mich. 
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,000 bushels of Iowa corn 
down the Mississippi river from 
Mu: catine by barge. 

L«roy K. Smith, head of the Fed- 
ero Crop Insurance Corp., Wash- 
ing on, D. C., described the opera- 
tior. of his organization, and told of 
the plans for storage of insurance 
reserves of wheat in various coun- 
try and terminal markets. The con- 
vention later went on record re- 
newing the association’s endorse- 
ment of the crop insurance pro- 
gram. 

Highlight of the Tuesday program 
was the talk by Tom Dyer, Des 
Moines feed man, who told the 
dealers in plain language that their 
profits for the future lie in the di- 
rection of merchandising their feed 
products properly. He emphasized 
again the theme of the entire meet- 
ing, namely that the future of the 
grain and feed business depends 
on the kind of salesmanship the 
men in the industry use in the next 
few months and years. 

He pointed out that only a frac- 


tion of the animal and poultry 
population is fed commercial feeds 
of any kind, and he urged the 
trade to go after this tremendous 
reservoir of untapped business in- 
stead of fighting over the small 
share now available. 

The Sioux City Grain Exchange 
entertained the visitors after the 
close of the convention Tuesday af- 
ternoon with a Dutch lunch on the 
trading floor. Several hundred per- 
sons went through the mill there. 

Ladies at the convention were 
entertained Monday at the Sioux 
City country club with a bridge 
luncheon. About 60 attended. 

The association accepted the in- 
vitation of the city of Des Moines 
to hold its 1940 convention in that 
city. 


Ohio Dealers to See 
Broadway Show 


Ringmaster W. W. Cummings, secretary 
of the Ohio, Grain, Mill & Feed Dealers 
association, promises the “greatest show 
on earth” for the 60th annual convention 
of the organization to be held at Toledo, 
June 18, 19, and 20. 

“We have contracted,” he announces, 
“with the Benson Theatrical agency in 


New York for the entire show of seven 
acts to be presented at our banquet on 
the night of June 18. Mr. Benson will 
personally conduct the show.” 

Among the stars who will entertain the 
dealers are Ann Pennington of Ziegfield 
Follies fame and now on the New York 
stage; Gladys Andes, singing satelite on 
the radio; Bob Parker, featured in the 
New York “Helsapoppin shows”; Louis 
and Mitchell, now at the Billy Rose 
Casino, and Roy Cropper, star of many 
Broadway musical shows. 

There will be many other important 
features including addresses by leading 
men and ample time for discussions. 

@ HUBERT HARPOLE who has been em- 
ployed by Barton & Lemmon Bros., feed 
mill, Nebo, Ill., has purchased the business 
and will continue to operate it. 


@ BRIDGEVILLE FLOUR & FEED CO., 
Greensboro, Md., was robbed of $100.00 
in cash recently by burglars who bat- 
tered the safe. 
@ MAIZO MILLS, Columbus, Ohio, has 
been organized to engage in the handling 
of grain products. Listed as interested 
parties are G. Dana Harrington, A. R. 
Rueppel and R. R. Shaw. 


@ LOUISIANA FLOUR & FEED CO., Louis- 
iana, Mo., has leased the Stark Bros. build- 
ing and has opened a feed store. Robert 
Quirk is proprietor and Richard Jackson 
manager. 


DIAMOND 
FEED 


New... 20th Edition 
FEEDS and FEEDING 


By F. B. Morrison 


MIXER 


A ton capacity machine, 
strong, welded construc- 
tion of heavy steel. 


Cut gears and V-belt drive 
for specially quiet opera- 
tion. 


All bearings sealed against dust and dirt. 
Ball bearing equipped throughout. 


Hopper below the floor designed to clean 
thoroughly. 


Large, truly balanced screw conveyor and 
agitators assure positive fast mixing. 


Further information without obligation 


Diamond Huller Company 


WINONA, MINN. 
R. R. HOWELL CO. - Minneapolis, Minn. 


Northwest Distributors 


O person engaged in prod=cing or 

handling feeds can afford to be 
without the 20th Edition of FEEDS 
AND FEEDING. It is the greatest and 
most practical compilation of information 
on livestock feeding and nutrition ever 
issued. The new edition has been com- 
pletely rewritten and contains nearly 300 
pages more than the old book, including 
an entirely new chapter on proteins, min- 
erals and vitamins. 


Get your copy of FEEDS AND FEEDING 
direct from The Feed Bag by mailing your 
check for $5.00. For $6.00 we will include a 
year’s subscription to The Feed Bag plus The 
Feed Bag Annual. You save a dollar. Order 
today. 


Che feed Bag 
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BIG CHIEF 
WELCOMES YOU 


Centra FEED DEALERS, we 
are backing your convention to the 
limit. When you come to Milwaukee 
the doors of our modern plant are 
wide open to you. Do not hesitate 
to pay us a friendly call. 


MILWAUKEE TALLOW 
& GREASE CO. 


JOE FREE, Manager 
131 So. 7th St. Milwaukee, Wis. 
DEUTSCH & SICKERT CO. 


Distributors 
GRAIN & STOCK EXCHANGE 


IDENTIFY YOUR FEED 


OUR advertisement on Universal 
Cardboard Feeders will stay with 
your feed while it is in use. 
Every time a feeder is filled the poul- 
try raiser sees your ad—every time he 
looks at his chicks your name is seen. 
More than 6,000 dealers are using 
Universal Feeders to stimulate sales. 
Tests have proven that chicks will eat 
more of your feed from Universal 
Feeders than from other types. Sani- 
tary—less contamination— they enable 
your customers to receive best results 
from your feed. Your customers’ 
chicks do better when they have more 
ood feeding space. One thousand 
eeders, with your advertisement, can be 


purchased for $38. Dealers report their 
customers ask for them. 


Write Today for Full Information 


Generar DistrisutinG 


NEWTON, KANSAS 


CALF MEAL & 
PELLETS 


Sure-selling items that 
bring satisfaction to farm- 
ers—and profits to you 
right at this season of the 
year. Ask your distributor, 
or write us direct. 


ESTABLISHED IN 1800 


and don’t forget 


Vitadine 
Blatchford Calf Meal Co. 


Waukegan, Illinois 


Double Dividends for Dealers 
through our Profit-Sharing Premium 
Plan. 


CAPITAL 
FLOUR MILLS, 


QUALITY FLOURS 


MINNESOTA GIRL 
GOOD BREAD FLOUR 


ALSO 
A Complete Line of Mill Feeds 


Office: 


CORN EXCHANGE BLDG. 
Minneapolis, Minnesota 


SAVE? 


time and money by sending your trucks 
to our wholesale feed warehouses. 


CORN DISTILLERS GRAIN 
LINSEED OIL MEAL 
SOY BEAN MEAL 
BUTTERMILK POWDER 
BREWERS GRAINS 
MALT SPROUTS 
and 103 other Feeds — 


FEED SUPPLIES, INC. 


West Allis—1637 South 83rd St. 
No. Milwaukee—3328 W. Cameron Ave. 


@ SUGDEN FEED CoO., INC., has been 
organized at Potsdam, N. Y., with Herbert, 
Margaret and Eva Sugden as the inter- 
ested parties. Capital is 400 shares at no 
par value. 
@ EDWIN R. WAGNER, for 35 years oper- 
ator of the Wagner Grain Co. at Ankeny 
and Enterprise, Ia., died of a heart attack 
April 17. He was 59 years old. 
EXPANSION ANNOUNCED 

General Mills, Inc., Minneapolis, has an- 
nounced that plans have been approved 
for the construction of additional facilities 
in Buffalo, N. Y., to be used for flour ware- 
housing and production of packaged 
goods. The new building, together with 


equipment, will cost approximately $2,000,- 
000. 


BUFFALO EXCHANGE ELECTS 

John B. Stouten, secretary and treasurer, 
Lewis Grain Corp., was chosen president 
of the Corn Exchange, Buffalo, N. Y., at 
the recent annual meeting. Other officers 
elected were George E. Todd, Maritime 
Milling Co., vice president; C. B. Weyd- 
man, Eastern Grain Elevator Corp., treas- 
urer, and Fred E. Pond, secretary and 
assistant treasurer. New directors named 
for a three-year term were Lloyd Hedrick, 
Ralston Purina Co.; T. C. O’Brien, Superior 
Elevator & Forwarding Co., and Mr. Weyd- 
man. Fred J. Lingham, Federal Mills, Inc., 
Lockport, N. Y., was also chosen to fill the 
unexpired term of G. S. Kennedy, Wash- 
burn Crosby Co. 


CEREAL 


GRADING CO. 


MINNEAPOLIS 


Specialize in 
GOOD 
CORN and OATS 


For 


WISCONSIN TRADE 


Prices Right — Service Prompt 
TRY US 


CHICK MANGANESE 
in Feed Stops PEROSIS 


@ Add Chick 
Manganese to 
mashes you 
mix and sell. 
Stock Chick 
Manganese for 
those who mix 
their own. It’s 
the anti-pero- 
sis element ab- 
solutely needed in all growing and 
breeding mashes to prevent Perosis, 
Short Legs, Short Wings, Parrot Beak. 
Write for free bulletin and prices. 


CARUS CHEMICAL CO., Box FB-10, La Salle, Ill. 
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@ ©. R. SICKERT, Deutsch & Sickert Co., 
Milwaukee, is back on the job after under- 
going several weeks’ treatment at a hos- 
pital. His condition is much improved and 
he expects to be up to his usual peak 
before long. 


@ JOSEPH L. BULLOCK who operates a 
fertilizer plant at Hamburg and Ontario 
strects, Baltimore, Md., has constructed an 
addition for the manufacture of poultry 
feeds. New equipment is being installed. 
©. B. SAUNDERS, sales manager, 
Gorton-Pew Fisheries, Gloucester, Mass., 
recently covered the Wisconsin and Minne- 
sota territories with Gene Morris, distrib- 
utor of cod liver oil for the company. 


@ ROY ADAMS, head of the Adams Feed 
Co., will open a wholesale and retail feed 
plant at Storm Lake, Ia. He has for several 
years operated a plant at Logan which he 
will continue. 


PULLING FOR “HAPPY” 

L. W. (Happy) Cox, who has had charge 
of feed sales for the Arcady Farms Milling 
Co., Chicago, in the Virginia territory, re- 
cently underwent an operation at the 
Steward Circle hospital at Richmond, Va., 
where he is now convalescing. His sunny 
smile and cheerful disposition are missed 
among the many feed dealers he numbers 
among his close acquaintances and all of 
them are pulling for a rapid recovery and 
his return to the job. 


Steam cooked under 
special process makes 
this meal tastier and 
more digestible. It 
will save up to 4% on 
feeding costs, 


NUTRITIVE MINERALS 
Contains calcium from cooked and ground egg 
shells plus other essential mineral elements. The Red 
Best for poultry and livestock nutrition Spotted 
The Red Box 
Spotted 


Bag RYDE & COMPANY, 5.125 w. Roosevelt Ra., Chicago, I. 


CREAM CALF MEAL ROY DE’S CREAM CALF FLAKES 


Unexeelled for dry 
feeding. Is made from 
same quality ingredi- 
ents and under same 
process as the meal. 


® 58/60% Jap Sardine Meal 


© 67% Pilchard Meal 


410 National Marine Bank Bldg. 


MEAL... 


® 65% Vacuum Dried White Fish Meal 
® 65% California Sardine Meal 


QUALITY—SERVICE—PRICE 


For Quotations, Wire— 


THE CHAS. M. STRUVEN COMPANY 


© 55/60% Menhaden Meal 


Baltimore, Maryland 


BAGCO 


ESTABLISHED 1889 


FREDMAN BAG CO. 
MILWAUKEE, WIS. 
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DENVER 
ALFALFA 
MEAL 


Green 
Fresh 


Nutritious 


ALL GRADES and GRINDS 


The Denver Alfalfa 
Milling & Products Co. 
LAMAR, COLO. 


Merchants Exchange 
ST. LOUIS 


SWIFT & COMPANY 
SOY BEAN MILL 


CHAMPAIGN, ILLINOIS 


Manufacturers of 


SWIFT'S 
SOY BEAN OIL 
MEAL 


Pure old 
process 41% 
protein 
guaranteed 


Phone 
Write 
Wire 

For Prices 
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Service hie our Low 
Rates: 35c per line; minimum, four lines 
including headirg. Figure approximately 


seven average words per line. 


FEED MILL FOR SALE 


Fully equipped flour and feed mill at a rea- 
a, price. Write Kerrtown Milling Co., Mead- 
ville, Pa. 


FOR SALE 
Grain Elevator; 2 motors—1 Century 5 H.P.; 
1 Wagner 15 H.P.-— 110-220 volts, 6 cycles. 
2 scales—l Fairbanks scale weighing up to 
3700; 1 Howe scale weighing up to 5 ton. Rea- 
sonable. Mrs. Julia Niebuhr, Fall Creek, Wis. 


PREVENT — DON’T CURE 


A healthy digestive tract in poultry is the 
best protection against disease. Mashes with 
Universal Yeast will help do away with rem- 
edies. Universal Yeast gives this protection 
thru its enzymes and vitamins. Write for free 
formulas and information. 

RICE LABORATORIES, INC. 
Dassel Minnesota 


FEED MIXER FOR SALE 
One ton capacity—floor level feed—has mo'‘or 
—latest style machine—used short time. Write 
CD-116, c/o The Feed Bag, Milwaukee, Wis. 


CORN CRACKER AND GRADER FOR — 

Cutter—grader—polisher—aspirator, one 
per hr. A-l condition, Write CM- ite 
c/o The Feed Bag, Milwaukee, Wis. 


HAMMER MILL FOR SALE 
Has 30 H.P. motor — used only short time. 


Like new. Bargain for cash. Write MM-116, c/o 
The Feed Bag, Milwaukee, Wis. 


FALL CHICKS!!! 


Write for unusual prices and discounts for 
July, August and September chicks. 
CHESTNUT HATCHERY, CHESTNUT, ILLINOIS. 


Deutsch & Sickert Co. 


741 N. Milwaukee Street 
Milwaukee, Wisconsin 


Norge Pure Cod Liver Oil 
Staley’s Corn Gluten Feed 
Staley’s Soybean Oil Meal 
Big Chief Meat Scraps 


Grain Feed Hay 


@ JOHN ROSENCRANS has taken over 
the operation of the Kedl feed mill, 
Wauzeke, Wis., formerly operated by Joe 
Cecka. 

@ ELLICOTVILLE MILLING CO., Ellicot- 
ville, N. Y., was destroyed by fire April 
29 with a loss estimated at $25,000. 


Midland Hay & Feed Co. 
Beet Pulp and Millfeed 


220-222 Corn Exchange Building 


Minneapolis, Minnesota 


«FOR FEED CALL” 


“Stormy” 


IOWA FEED CORP. 
Phone 45177 Des Moines, Iowa 


Feeding Oat Meal 
Meat Scraps — Beet Pulp 
Malt Sprouts 
Clo-Trate — Cod Liver QOil 
North East Feed Mill | Company 


MINNEAPOLIS MINNESOTA 


ARMOUR’S MEAT SCRAPS 
NOPCO COD LIVER OILS 
MANAMAR—OMALASS 
KELP—STALEY SOYBEAN MEAL 
Maney Brothers Mill & Elevator Co. 


Minneapolis, Minn. 


PURE OLD PROCESS 


LINSEED OIL MEAL 


A Suggestion—Write us today if interested. 
Either Prompt or deferred Linseed Meal. 
Save Money. “Stand by Stan.”’ 
A. L. STANCHFIELD & CO. 
Wholesale Grain and Feed Merchants 


502 Corn Exchange Bldg. Minneapolis 


FEEDSTUFFS 


Both Cash and Futures 
DREYER COMMISSION CO. 


(At it since ’92) 
Merchants Exchange St. Louis, Mo. 
Board of Trade Bldg. Kansas City, Mo. 


HIAWATHA 


WHEN IN THE MARKET FOR — Poultry Wheat, Feed 
Oats, Wheaty Barley, Feed Barley, Corn, Feeding Screenings, 


Ground Screenings — write or wire for quotations. 


GRAIN COMPARY 


MINNEAPOLIS, MINN. 


-- MILO = 


KAFIR..|: 


ASK US FOR DELIVERED QUOTATIONS 


O. A. Severance 
President 


VANDERSLICE-LYNDS CO. Kansas City 
BOARD OF TRADE Mo. 
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ROLLED OATs 


Other DEMON Products 


@ STEEL CUT OATS 

@® WHOLE OAT GROATS 
@ FEEDING OAT MEAL 
® REGROUND OAT FEED 
® OAT GROAT FLOUR 
@ PULVERIZED OATS 


Des Moines Oat Products 


Company 
DES MOINES, IOWA 


FOR 


SOYBEAN MEAL 


LINSEED MEAL 
FEED INGREDIENTS 


TRY US FIRST 


Waterloo MillsCompany 


WATERLOO, IOWA 


ETTER RINTING 
435 N. SECOND STREET 
MILWAUKEE, WISCONSIN 


We Specialize in 
High Grade Color Printing 


D” 


Easy Payment Plan 
Starts You NOW! 


profits by 
our own brand of fee 
trom locally grown 
adding the sup- 
plements. Or . prepar 

— feeds for your 
at low cost. 
WHIRLWIND” 


Ib. sizes, above 
below the floor models. Each SS 
mixes 100 Ibs. of feed and 
up. Write today for de- 
tails, special introductory 
offer and easy payment plan. 


Brower Mfg.Co. 


Box 2721, Quiney, III. 
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Am: rican Dry Milk Inst 


Arc :dy Farms Milling Co 28 
Archer-Daniels-Midland Co. 13 
Armour & Co. 39 
Bla' -hford Calf Meal Co 42 
Borcien Co. 
Broudway Press 44 
Brower Mfg. Co : 

C- Wood Preserver Co 40 
Capital Flour Mills 


Cargill, Inc. 
Carus Chemical Co 

The Cedar Hill Formulae Co 
Cereal Grading Co 
Classified Advertisements 
Corn Products Sales Co 
Custom Millers Supply Co 


Delapp & Co 
Denver Alfalfa Milling & Products Co... 
Des Moines Oat Products Co 
Deutsch & Sickert Co 
Diamond Huller Co 


Dreyer Commission Co. 44 
Duplex Mill & Mfg. Co 38 
Feed Supplies, Inc. 42 
Franke Grain Co 5 
Fredman Bag Co 43 
General Distributing Co. 42 
Gruendler Crusher & Pulverizer Co. .............. 35 
Hiawatha Grain Co 44 
R. R. Howell Co ee 
T. E. Ibberson Co 30 
Iodine Educational Bureau 45 
Iowa Feed Corp 44 
King Midas Flour Mills 48 
La Budde Feed & Grain Co 36 
Limestone Products Corp. of America............ 46 
Mallinckrodt Chemical Works 35 
Maney Bros. Mill & Elevator Co...........ccccsceee 44 
Marblehead Lime Co 39 
Mathieson Alkali Works Bi 
Midland Hay & Feed Co 44 
Milwaukee Tallow & Grease Co............cccccc00 42 
Morton Salt Co 46 
Murphy Products Co. 22 
Mutual Fire Preven‘ion 5 
Myles Salt Co ae 
Napthole, Inc. 31 
National Food Co. 45 
National Molasses Co. 40 
National Oil Products Co 40 
The Nitragin Co., Inc 34 
Northeast Feed Mill 44 
Northern Milling Co a 
Northrup, King & Co. 20 
Oyster Shell Products Corp.........cccccccccsccseseseeees 37 
Phillip R. Park, Inc 10 
Pecos Valley Alfalfa Mill Co........csscseeceseeee 38 
Chas. Pfizer & Co. 
Premier Peat Moss Corp 43 
Purina Mills, Inc 18 
Quaker Oats Co 32 
The Riebs Co. 46 
Ryde & Co 43 
Dr. Salsbury’s Laboratories 16 
Sargent & Co. a 
Schroeder Hotel 6 
E. R. Squibbs & Sons 15 
A. L. Stanchfield & Co 44 
Strong-Scott Mfg. Co 3 
Chas. M. Struven Co 43 
Sudbury Soil Testing Laboratory ................ 26 
Sunset Feed & Grain Co 45 
Swift & Co 45 
Tennant & Hoyt Co 40 
Tobacco By-Products & Chemical Corp......... 8 
Vanderslice-Lynds Co. 44 
Wabasha Roller Mills Co 2 
ater-Type Spray Co ae 
Waukesha Products Co 38 
Wertham Bag Corp 36 
White ‘Inc 47 
Wilson & Co. 34 


Firms that spend money to build gene will are 
less likely to do anything that might nullify the 
effect of their advertising than firms making no 
such investment. It will pay readers to trade with 
The Feed Bag advertisers. 


NO-MILK CALF Foop 


Farmers have raised better calves and hogs on No- 
Milk Calf Food for the past 54 years. It is handled 
by more than 1100 dealers who have found No-Milk 
a constant source of profit through satisfied customers. 
You, too, can cash in on the popularity of No-Milk. 
Write today for full information and prices. 


NATIONAL FOOD COMPANY 


D. R. MIHILLS, Prop. 
FOND DU LAC WISCONSIN 


“ALL YOUR NEEDS IN GRAIN OR FEEDS” 


Sunset Feed & Grain Co., Inc. 


FEED JOBBERS e 


CHAMBER OF COMMERCE BRANCH OFFICE 
BUFFALO, N. Y. MIDDLETOWN, N. Y. 
Distributors of : 
CLO-TRATE C-A WOOD PRESERVER SUNSET BRAND FEED 
Cod Liver Oil fortified in (Carbolineum America) (an exclusively milk product) 
vitamins A and D. Pure, honest, anthracene oil. High in flavin, milk albumen, 
The most permanent pater and milk minerals. 
mite preventative 


The only carbolineum guar- 
anteed by affidavit. 


WRITE US FOR FURTHER INFORMATION 
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GET THE PLUS VALUES PREMIER'S CERTIFIED Seal 


is your guarantee of the 
world's finest Peat Moss. 
Premier offers maximum 
absorbency, coverage and 
The chart to the durability . . . and the only 

) left shows the in- Peat Moss VACUUM- 

«CLEANED to remove impur- 


of IODINE BALANCE 
IN YOUR FEEDS 


Fg tion of Iodine by ities. 
years for animal 

mixers who have incorporated Iodine 
in their feeds in the amounts approved 
by the Iodine Educational Bureau have 
had something real to talk about— 
and sell. 


Learn all the facts about Iodine balance 
and its effect on feed utilization. Get 
a copy of Iodine’s 7-Point Sales Plan. FULL SIZE bales age 2 
Join the more than 450 feed manufac- sine economy. 

turers who are now offering Iodine SIZE bales bring extra sales 
Seal-Approved feeds. Write for your because of lower _unit cost 
copy today. Address Iodine Educa- and ease of handling. Both 
tional Bureau, Inc., 120 Broadway, bales are tightly pressed 
New York, N. Y. and secured with slats and 
wires. Large Bags for re- 
packing are supplied at cost 
— sell for less — show tre- 
mendously increased pro- 
fits. For prices and full 
information write: Premier 
Peat Moss Corp., 150 Nas- 
sau St., New York City. | 


IODINE EDUCATIONAL BUREAU 


120 BROADWAY NEW YORK N Y 
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— 
Certified Northla a 


RIEBS VIEW 


Vol. 


7, No. 5 May, 1939 


Milwaukee, Wis. 


BACK AGAIN 
and WELCOME! 


W: are looking forward to greeting 
you at the annual Central Retail Feed as- 
sociation convention at the Schroeder hotel, 
Milwaukee, June 5 and 6. Stop up to see 


us—we will be on hand to welcome you. 


The key to our offices in the Grain & Stock 
Exchange building is at your disposal. 


We would appreciate a friendly visit from 
you. 


THE RIEBS CO. 


COAST TO COAST ] 
GRAIN SERVICE 


INCORPORATED 
MINNEAPOLIS, MINN. 
761 Chamber of Commerce 


Country Offices 


Sioux Falls, S. Dak. 


Lincoln, Neb. 
Sac City, Iowa 


Fairmont, Minn. 


Marshall, Minn. 


Terminal Offices 


Duluth Toledo Omaha 
Milwaukee Buffalo Memphis 
Chicago Albany Kansas City 
Green Bay New York St. Louis 
Cedar Rapids Seattle Portland, Ore. 
Winnipeg, Man. Montreal, Que. 


Cargill, Incorporated, Seed Division 
Box 64, Minneapolis 
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MORTON’S SALT 


Highest Quality 


Prompt Service 


MORTON SALT COMPANY 
MILWAUKEE WISCONSIN 


Take a Load off Your Mind 


NEW Free 


BOOKLET 


TELLS HOW 
TO MIX SMALL 
QUANTITIES OF 


IODINE AND 
MANGANESE 
In Your Feeds Safely at Low Cost 


OR profitable production, poultry and farm animals need 
small amounts of manganese and iodine in their feeds. 
Now you can mix these two minerals in feeds as easily 
as you mix ground limestone. New booklet gives you 
complete information. Write for your free copy today. 


1ODIZED CALCITE— potassium iodide of the finest quality 
combined with calcite flour. Mixed fresh to your order— 
no loss of iodine due to storage. 


MANGANESED CALCITE— manganese combined with calcite 
flour in the exact ratio you desire. 


MANIODIZED CALCITE— manganese, iodine, and calcite flour 
accurately combined by a process which eliminates loss 
by volatilization. Write Dept. 735 


PRODUCTS CORPORATION OF AMERICA 


Newton, N. J. 


THE FEED BAG — May, 1939 
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Why Ask for Trouble 


A cautious man will not look through the business end of an 
“unloaded” revolver. 


But he will look carefully into the claims of every manufacturer 
whose product he uses. This precaution is particularly justified 
when choosing an ingredient in which standardized uniformity 


is essential . . . for instance, the oil used to fortify his feeds 
in vitamins A and D. 


Before buying, feed manufacturers should carefully investigate 
the background and claims made for such a product. White 
Laboratories, Inc. invite this on behalf of CLO-TRATE. 
Exacting pharmaceutical standards and rigid testing in well- 
equipped chemical, physical and biological laboratories provide 
your assurance that every batch of CLO-TRATE fully meets 
its potency guarantee. 


CLO-TRATE provides dependable vita- 
min A and D fortification for your feeds. 


WHITE LABORATORIES, INC. 


Manufacturers of Vitamin Products 


NEWARK NEW JERSEY 


FORTIFIED y | 
IN 
VITAMINS 


CLO-TRATE 


is guaranteed to contain not less 
than 3,000 U.S.P. units of vita- 
min A and 400 chick units of 
vitamin D per gram. And every 
batch is tested on both chicks 
and rats before shipment. 
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DEAR BOSS: 


YOU CAN FOOL ME ON FEED 


IF YOU WISH BUT — 
THE JOKE WILL 


Yours Truly, 
BABY CHICK 


POULTRY 
MASHES 


KING MIDAS 


ALUABLE ingredients, including Wheat Germ Oil, 

Dried Yeast, Poultry Greens, Lactoflavin, Manganese 
Sulphate, Dried Buttermilk, Iodine, Cod Liver Oil Concen- 
trate, Iron and Copper are combined with animal and vege- 
table proteins of high quality to make PICKAWAY 
STARTING MASH just the food needed by the young 
chick to promote fast and normal growth, and to prevent 
rickets, leg weakness and skin disorders. 
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